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UNITED STATES
SECURITIES AND EXCHANGE COMMISSION

Washington, D.C. 20549

FORM 10-K

(Mark One)

x  ANNUAL REPORT PURSUANT TO SECTION 13 OR 15 (d) OF THE SECURITIES EXCHANGE ACT
OF 1934
FOR THE FISCAL YEAR ENDED DECEMBER 31, 2015

OR

TRANSITION REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES EXCHANGE
ACT OF 1934
FOR THE TRANSITION PERIOD FROM TO

Commission File Number: 333-158336

IDI, INC.

(Exact name of registrant as specified in its charter)
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Delaware 77-0688094
(State or other jurisdiction of (LLR.S. Employer
incorporation or organization) Identification No.)

2650 North Military Trail, Suite 300,
Boca Raton, Florida 33431
(Address of principal executive offices) (Zip Code)
Registrant s telephone number, including area code: (561) 757-4000

Securities registered pursuant to Section 12(b) of the Act:

Title of each class Name of each exchange on which registered
Common Stock, $0.0005 par value per share NYSE MKT
Securities registered pursuant to Section 12(g) of the Act: None

Indicate by check mark if the registrant is a well-known seasoned issuer, as defined in Rule 405 of the Securities
Act. Yes © No x

Indicate by check mark if the registrant is not required to file reports pursuant to Section 13 or Section 15(d) of the
Act. Yes © No x

Indicate by check mark whether the registrant (1) has filed all reports required to be filed by Section 13 or 15(d) of the
Securities Exchange Act of 1934 during the preceding 12 months (or for such shorter period that the registrant was
required to file such reports), and (2) has been subject to such filing requirements for the past 90 days. Yes x No ~

Indicate by check mark whether the registrant has submitted electronically and posted on its corporate Website, if any,
every Interactive Data file required to be submitted and posted pursuant to Rule 405 of Regulation S-T (§232.405 of
this chapter) during the preceding 12 months (or for such shorter period that the registrant was required to submit and
post such files). Yes x No ~

Indicate by check mark if disclosure of delinquent filers pursuant to Item 405 of Regulation S-K (§229.405 of this
chapter) is not contained herein, and will not be contained, to the best of registrant s knowledge, in definitive proxy or
information statements incorporated by reference in Part III of this Form 10-K or any amendment to this Form

10-K. ~

Indicate by check mark whether the registrant is a large accelerated filer, an accelerated filer, a non-accelerated filer,
or a smaller reporting company. See the definitions of large accelerated filer, accelerated filer and smaller reporting

company in Rule 12b-2 of the Exchange Act.
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Large accelerated filer ~ Accelerated filer X

Non-accelerated filer ~ (Do not check if a smaller reporting company) Smaller reporting company
Indicate by check mark whether the registrant is a shell company (as defined in Rule 12b-2 of the
Act) Yes © No x

On June 30, 2015, the last business day of the registrant s most recently completed second fiscal quarter, the aggregate
market value (based on the closing per share sales price of its common stock on that date) of the voting stock held by

non-affiliates of the registrant was approximately $77.000.000.

The number of shares outstanding of the registrant s common stock, as of March 17, 2016, was 45,991,941.
DOCUMENTS INCORPORATED BY REFERENCE
Portions of the registrant s Proxy Statement relating to its 2016 Annual Meeting of Stockholders to be filed with the

SEC within 120 days after the end of the fiscal year ended December 31, 2015 are incorporated herein by reference in
Part III of this Annual Report on Form 10-K.

Table of Contents 3



Edgar Filing: IDI, Inc. - Form 10-K

Table of n
IDL, INC.
TABLE OF CONTENTS FOR FORM 10-K
PART1
ITeEm 1. BUSINESS.
Item 1A. Risk FACTORS.
ITem 1B. UNRESOLVED STAFF COMMENTS.
ITEM 2. PROPERTIES.
ITEM 3. LEGAL PROCEEDINGS.
ITEM 4. MINE SAFETY DISCLOSURES.
PART II
ITEM 5. MARKET FOR REGISTRANT S COMMON EQUITY . RELATED STOCKHOLDER MATTERAND ISSUER
PURCHASES OF EQUITY SECURITIES.
ITEM 6. SELECTED FINANCIAL DATA.
ITEM 7. MANAGEMENT _S DISCUSSIOMND ANALYSIS OF FINANCIAL CONDITION AND RESULTS OF OPERATIONS.
IteM 7A. QUANTITATIVE AND QUALITATIVE DISCLOSURES ABOUT MARKET RISK.
ITEM 8. FINANCIAL STATEMENTS AND SUPPLEMENTARY DATA .
ITEM 9. CHANGES IN AND DISAGREEMENTS WITH ACCOUNTANTS ON ACCOUNTING AND FINANCIAL DISCLOSURE.
ITEM 9A. CONTROLS AND PROCEDURES.
ITeEM 9B. OTHER INFORMATION.
PART II1
ITeEm 10. DIRECTORS, EXECUTIVE OFFICERS AND CORPORATE (GOVERNANCE.
Item 11. EXECUTIVE COMPENSATION.
ITEM 12. SECURITY OWNERSHIP OF CERTAIN BENEFICIAL OWNERS AND MANAGEMENT AND RELATED
STOCKHOLDER MATTERS.
ITeEM 13. CERTAIN RELATIONSHIPS AND RELATED TRANSACTIONS . AND DIRECTOR INDEPENDENCE.
ITeEM 14. PriNcIPAL ACCOUNTING FEES AND SERVICES.
PART 1V
ITEM 15. ExHiBITS, FINANCIAL STATEMENT SCHEDULES.
SIGNATURES

Table of Contents

10
22
22
22
23

23

23
25
25
38
38
38
38
40

40
40
40

40
40
40

41
41
45



Edgar Filing: IDI, Inc. - Form 10-K

Table of Conten

PART I

ITEM 1. BUSINESS.

This business description should be read in conjunction with our audited consolidated financial statements and
accompanying notes thereto appearing elsewhere in this Annual Report on Form 10-K for the year ended
December 31, 2015 (the 2015 Form 10-K ), which are incorporated herein by this reference.

Company Overview

IDL, Inc. ( we , us , our , IDI ,orthe Company ), a Delaware corporation, is a data and analytics company providing
information and marketing solutions to businesses in a variety of industries. Through powerful analytics, we transform

data into intelligence, in a fast and efficient manner, so that our clients can spend their time on what matters most

running their organizations with confidence. Through leading-edge, proprietary technology and a massive data

repository, our data and analytical solutions harness the power of data fusion, uncovering the relevance of disparate

data points and converting them into comprehensive and insightful views of people, businesses, assets and their
interrelationships. We empower clients across markets and industries to better execute all aspects of their business.

The Company serves the risk management and the consumer marketing industries through its consolidated
subsidiaries Interactive Data, LLC and Fluent, LLC ( Fluent ), respectively. Interactive Data provides information
solutions to a broad and diverse set of industries including financial services, insurance, healthcare, corporate risk, law
enforcement, government, collections, retail, and legal, for purposes including identity verification, location, due
diligence, risk management, prevention and detection of fraud and abuse, legislative compliance, and debt recovery.
Fluent provides people-based, digital marketing solutions to leading consumer brands and direct marketers utilizing
Fluent s proprietary audience data and technology to enable marketers to acquire their best customers, with precision,
at a massive scale. We provide our services to organizations in the United States.

We provide unique and compelling solutions essential to the daily workflow of organizations within both the public
and private sectors. Our next-generation, cloud-based data fusion platform, customer acquisition technology platform,
proprietary algorithms, and massive database consisting of public record, proprietary, and publicly-available data, as
well as a unique, first-party database of self-reported information on millions of consumers, enables the delivery of
differentiated products and solutions used for a variety of essential functions throughout the customer life cycle from
customer identification and authentication, through investigation and validation, to customer acquisition and retention.

Company Evolution

Previously, we provided advertising services in the out-of-home advertising industry in China under the name Tiger
Media, Inc. ( Tiger Media ). On March 21, 2015 Tiger Media completed the acquisition of The Best One, Inc. ( TBO ).
In the transaction, TBO became a wholly owned subsidiary of Tiger Media, with TBO changing its name to IDI
Holdings, LLC and Tiger Media changing its name to IDI, Inc. TBO was a holding company engaged in the
acquisition of operating businesses and the acquisition and development of technology assets across various
industries. Previously, on October 2, 2014, TBO acquired 100% of the membership interests of Interactive

Data. Historically, Interactive Data provided data solutions and services to the Accounts Receivable Management
industry, consisting primarily of collection agencies, collection law firms, and debt buyers, for location and identity
verification, legislative compliance and debt recovery. Interactive Data now serves the entirety of the risk
management industry. Through leading-edge, proprietary technology, an advanced systems architecture, and a
massive data repository, Interactive Data addresses the rapidly growing need for actionable intelligence.
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On December 9, 2015, we completed the acquisition of Fluent with certain transactions effective December 8§, 2015.
Fluent is a leader in people-based digital marketing and customer acquisition, serving over 500 leading consumer
brands and direct marketers. Fluent s proprietary audience data and robust ad-serving technology enables marketers to
acquire their best customers, with precision, at a massive scale. Leveraging compelling content, unique first-party data
assets, and real-time survey interaction with customers, Fluent has helped marketers acquire millions of new
prospective customers since its inception.

IDI s principal executive offices are located at 2650 North Military Trail, Suite 300, Boca Raton, Florida 33431 and
our telephone number is (561) 757-4000. Our Internet websites are www.ididata.com and www.fluentco.com. The
website addresses provided in this Form 10-K are not intended to function as a hyperlink and information obtained on
the websites is not and should not be considered part of this Form 10-K and is not incorporated by reference in this
Form 10-K or any filing with the Securities and Exchange Commission (the SEC ). Our Annual Report on Form 10-K,
Quarterly Reports on Form 10-Q, Current Reports on Form 8-K, and amendments to reports filed or furnished
pursuant to Sections 13(a) and 15(d) of the Securities Exchange Act of 1934, as amended, are available, free of
charge, on IDI s Investor Relations website at www.ididata.com as soon as reasonably practicable after we
electronically file such material with, or furnish it to, the SEC. You may also read and copy any materials we file with
the SEC at the SEC s Public Reference Room at 100 F Street, NE, Washington, DC 20549. You may obtain
information on the operation of the Public Reference Room by calling the SEC at 1-800-SEC-0330. The SEC also
maintains an Internet website located at http://www.sec.gov that contains the information we file or furnish
electronically with the SEC.
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Our Markets

The target markets for our data and analytical solutions consist primarily of businesses within the risk management
and consumer marketing and advertising industries. For risk management, we help identify, assess and mitigate risks,
as well as verify, enhance and add to clients current knowledge of individuals, businesses, assets, and the
interrelationships to support their operations and revenue generating initiatives. For consumer marketing, we use a
people-based approach, leveraging data collection and analytics to aggregate information from multiple sources and
consolidate the information into in-depth, robust user profiles that enables our customers to contact users across
multiple channels. Using our data assets, we deliver customers with actionable results that drive marketing and other
business initiatives forward.

Data fusion analytics and the information derived therefrom is the primary service product for risk management
associated with key purchasers such as banking and financial services companies, insurance companies, healthcare
companies, law enforcement and government, collection agencies, law firms, retail, telecommunications companies
and private investigative firms. Primary use cases include, but are not limited to, obtaining information on consumers,
businesses and assets (and their interrelationships) to facilitate the location of individuals and assets, identity
verification, and to support criminal, legal, financial, insurance, and corporate investigations, due diligence and the
assessment of counterparty risk.

International Data Corporation (IDC), a global provider of market intelligence and advisory services, estimates, in a
November 2015 study, that worldwide business analytics services spending will reach $58.6 billion in 2015 and
$101.9 billion in 2019, representing a compound annual growth rate (CAGR) of 14.7%. The big data and analytics
sector continues to grow at an accelerated pace due to the proliferation of data generated by technological
advancements and changing consumer behavior. Continued, rapid adoption and use of smartphones and other mobile
devices, social media and online purchasing channels, and the necessity of organizations to sort through this sea of
data to glean actionable intelligence to support their daily operations, serve as key drivers of the sector s growth.

People-based marketing is a method of deterministically targeting consumers across various marketing channels and
devices, as opposed to probabilistic, cookie-based targeting that has proven less effective both because it is
backward-looking and because in this mobile-first world, support for cookies on mobile devices is infrequent or
non-existent. We facilitate people-based marketing by specializing in the declarative acquisition of personally
identifiable information on behalf of our clients, such as email addresses, which can be used for traditional email
marketing, but also increasingly for the precise targeting of ads to individuals across mobile, social, search, video, and
display advertising. We help organizations better engage their customers, manage their audience distribution to
optimize media spend, and provide consumers with better experiences and access to the things that matter most to
them.

Employing a performance-based pricing model for online customer acquisition, rather than a cost-per-thousand
impressions ( CPM ) model, our clients only pay when consumers take meaningful action(s) in response to the
marketing communications they are presented with, such as joining a loyalty club, signing up for an email marketing
list, installing a mobile application, paying for a subscription, or any number of other ways of actively responding to
an ad (as opposed to simply viewing an ad).

According to the Interactive Advertising Bureau s (IAB) Internet Advertising Revenue Report, 2015 first six months
results, published October 2015, performance-based advertising now accounts for 66% of total U.S. digital advertising
spending. Total digital ad spend in the U.S. was $27.5 billion for the first half of 2015, a 19.0% increase over the first

6 months of 2014. According to the IAB, U.S. digital ad spend hit $15 billion in the third quarter of 2015, making it

the highest quarter on record and a 23% increase over the third quarter in 2014. According to Magna Global, digital ad
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spend is projected to increase to $57.76 billion in 2015 and $66.3 billion in 2016, a CAGR of about 16% and will
surpass television in 2016 to become the #1 media category, one year earlier than previously expected.

Our Segments

The Company s operations are organized in two reportable segments: (i) Information Services and (ii) Performance
Marketing. For additional financial information regarding our two reportable segments, please refer to Note 16 of the
Notes to Consolidated Financial Statements set forth in Part II, Item 8 of this Annual Report on Form 10-K.

Information Services

Leveraging leading-edge technology, proprietary algorithms, and massive datasets, and through intuitive and powerful
analytical applications, we provide data and analytical solutions for businesses within the risk management and
consumer marketing industries. These businesses use our services to acquire new customers, identify cross-selling
opportunities, collect debt, verify consumer identities, investigate fraud and abuse, mitigate risk, and to connect and
analyze online, offline, customer and partner data to better know their customers. The core capabilities and technology
systems in our Information Services segment allow us to serve multiple industries and solve a broad range of business
issues. Products within our Information Services segment include:

idiCORE  aforthcoming platform that provides instant, comprehensive views of individuals, businesses, assets and

their interrelationships. idiCORE is an advanced analytical solution to be used across multiple industries, including
law enforcement, government, financial services, insurance, and corporate risk.
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idiBASIC - a streamlined consumer verification and location solution. Use cases include identity verification for retail
transactions and skip tracing for a multitude of industries, including collection agencies, law firms, bail bond agents,
and process servers.

idiVERIFIED - offers a risk-free solution for collection professionals, greatly enhancing judgment recovery efforts.
We utilize numerous proprietary data sources, coupled with manual verification methods, to discover debtor assets for
garnishment and seizure.

Batch Processing - leveraging a massive consumer database and advanced data analytics, we verify and augment
client data, providing insight for a variety of uses within a large number of industries. Batch processing is conducted
through secure file transfers or real-time data flow.

Hosted Customer Acquisition empowering clients to rapidly grow their prospective customer base by using
declarative data to identify and acquire their best customers at massive scale and connect with them.

Audience Now leveraging our massive database to create audience segments that can be used by clients for
programmatic advertising purchases across multiple channels.

Performance Marketing

Performance Marketing deterministically targets consumers across various marketing channels and devices, through
the user-supplied acquisition of personally identifiable information on behalf of our clients, such as email addresses,
other identifying information and responses to dynamically populated survey questions, which can be used for
traditional email marketing but also increasingly for the precise targeting of ads to individuals across mobile, social,
search, video, and display advertising. We help brands, advertisers and marketers find the right customers and better
engage with their customers, manage their audience distribution to optimize media spend, and provide consumers with
better experiences and access to the things that matter most to them. Products within our Performance Marketing
segment include:

LiveConnect enabling our clients to reconnect with their users by identifying when those users are
accessible to receive targeted ads.

Display Advertising - using our targeted data acquisition strategy and the compelling content of our owned
and operated promotional websites to drive targeted users to our clients sites.
Our Competitive Strengths

Innovative and Proprietary Technology - We have developed our next-generation data fusion platform, idiCORE,
using a cloud-based infrastructure, proprietary algorithms and linking technology, and a massive data repository. This
technology allows us to assimilate, structure, and fuse billions of records to create comprehensive views of individuals
and to present this view essentially in real time. We believe idiCORE s speed, power, and scalability is a differentiator
in the marketplace and will enable organizations to seamlessly answer questions and solve complex problems
encountered throughout their daily workflow. Built to be data and industry agnostic, idiCORE provides flexibility in
design and application to address the needs of a broad and diverse set of industries and markets. Powerful analytics

and machine learning are transforming the way organizations view their data and conduct their operations. idiCORE s
proprietary algorithms, coupled with machine learning, create powerful connections and enable predictive analysis to
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better inform organizations. Moreover, machine learning enables adaptation and evolution of idiCORE, whereby our
systems and solutions build upon connections and patterns identified over time such that we believe our offerings will
improve over time, presenting a significant competitive advantage over similar offerings in the market. We will
continue to invest to ensure that our big data capabilities remain on the leading edge.

Our patent pending ad-serving and customer acquisition technology platform enables brands to target, engage, qualify,
and communicate with relevant consumers across mobile, web and in-app content environments. Proprietary targeting
algorithms and a dynamic survey module matches consumers with the most relevant advertisers, content, and media
across all devices. We optimize campaigns by leveraging each advertiser s performance data. Most valuable customer
profiles ( MVCs ), as determined by factors such as individual-level engagement with ads and/or conversion or
purchasing histories, are used to fuel lookalike modeling enabling
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the targeting of individuals who share similar attributes to those MVCs. This results in broadening the scale of
acquisition campaigns and enhancing campaign performance over time. The majority of our ads are served on, and
qualified customers are acquired on, owned-and-operated proprietary, promotional websites. These sites provide users
with promotional offers, content and information in targeted verticals such as retail and savings, job listings and
careers, personal finance and other financial products using our targeted ad-serving and customer acquisition
capabilities. We target verticals that align with our current and projected stable of advertising clients, as well as our
knowledge of broader trends in the current advertising marketplace.

Data Assets  Data is the lifeblood of our solutions. We compile massive, disparate datasets, both structured and
unstructured, consisting of public record data, proprietary data, and publicly-available data. Such data includes
financial, identity, bankruptcy, lien, judgment, automotive, phone and other information aggregated from public
record repositories, financial institutions, companies specializing in data aggregation, and publicly-available sources,
as well as our own, proprietary data assets, such as self-reported consumer information obtained from our proprietary,
owned websites. We believe that the combination of our next-generation data fusion technology, our massive,
aggregated data repository, and significant first-party data assets is unique within both the risk management and
consumer marketing industries. We will continuously work to expand the breadth and depth of our data assets to
ensure that we are transforming data into greater intelligence, enabling our clients to enhance their decision-making
capabilities across all markets and industries.

Better and More Efficient Solutions - As we invest in our technology and data assets, we will always do so with a view
towards providing solutions that deliver scale and efficiency. Our cloud-based infrastructure provides elasticity to our
operating environment, affording us the ability to scale upon demand due to periods of heightened development or
increased client demand, and to reduce processing power during non-peak periods, providing greater cost efficiencies
than traditional constructs. Historically, in order to process the massive, unstructured datasets and provide the
solutions that we offer, it would be necessary to buildout a large-scale data center, requiring significant expenditures
on the data center, hardware, software, and personnel. Our cloud-based infrastructure provides even greater scale,
albeit far more cost efficient, which permits us to deliver a differentiated product or solution at a better price. Whether
through this cloud-based infrastructure or through the development and enhancement of solutions to address a broad
spectrum of challenges for a given market or industry, we approach these challenges in ways to bring efficiencies to
our model, which, again, translate to reduced cost to clients. This will ensure that we remain client-centric at all times
and that we build and maintain a competitive advantage in our markets.

Superior Personnel - People are what drive our organization. Our management team is comprised of leaders in their
respective industries. We have a long history and proven experience in the big data and analytics sector, where we
previously built the leading companies in our space, creating significant shareholder value. As well, we have built
teams of individuals with expertise in various fields within the organization. Our Seattle-based technology team is
comprised of expert data scientists, programmers, and technologists from top-tier organizations such as Microsoft,
Boeing, and Cray. We will continue to invest in attracting top-tier talent to advance our corporate objectives.

Data Assets

We compile massive, disparate datasets, both structured and unstructured, consisting of public record data, proprietary
data, and publicly-available data. Such data includes financial, identity, bankruptcy, lien, judgment, automotive, phone
and other information aggregated from financial institutions, companies specializing in data aggregation, public record
repositories, and publicly-available sources. Through next-generation technology and proprietary algorithms, we
efficiently ingest these datasets, structure them into common form, and utilize the process of data fusion to connect or
fuse the data so as to create an actionable view of the data for various use cases.
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In addition, our technology platforms and systems enable us to collect four types of user data: 1) Meta-data:
information gleaned by the system such as the user s IP address, browser type, operating system, and, for mobile
connected devices, the device model, device ID, browser, and mobile carrier; 2) Demographic data: self-reported user
information such as name, address, gender, email address and telephone number; 3) Ethnographic data: user responses
to dynamically curated and served survey questions; and, 4) Behavioral data: purchase history, interests, likes and
dislikes, preferences and frequencies. We also use third-party services in order to verify and supplement some of the
data collected.

This data is stored and analyzed, and can be further enhanced in real-time when consumers respond to dynamically
populated survey questions, enabling precise targeting and profiling for ad serving and customer acquisition purposes.
By using the system and the insights gained, we can develop deep and relevant insights into each individual consumer.

The platform and user volume has enabled us to accumulate a massive, owned data warehouse, which contains:

First party data on over 120 million consumers,

1.2 billion survey responses and growing by 5.5 million responses a day, and

More than 500,000 unique user registrations per day.
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We believe that our platform, systems, expertise and user database affords us numerous growth opportunities.

Paid CRM - leverage our database to accelerate the retargeting of consumers in order to drive greater customer
lifetime value (CLV) using paid media such as Google, Facebook, paid search, display and mobile platforms.

Owned CRM - develop a robust strategy and products designed to retarget consumers and drive greater CLV
leveraging to Company-owned, higher-margin channels including permission-based email marketing, push
notifications, text messaging and telephone marketing.

Data Products - monetize our proprietary data assets outside of our own platform by delivering ad targeting and
consumer insights solutions (e.g., development of custom audiences for targeting in specific verticals such as finance
and insurance).

Our Sales, Distribution and Marketing

Inside Sales

Our inside sales team cultivates relationships, and ultimately closes business, with their end-user markets. These
professionals are relationship-based sellers with experience identifying clients needs and clearly explaining and
defining products that provide solutions to those needs.

Outside Sales

While the majority of our direct sales efforts are supported through professional inside sales staff, major accounts
within certain industries require a more personal, face-to-face sales approach. We are expanding our sales
organization to include professionals that meet this need.

Distributors, Resellers, and Strategic Partners

In conjunction with direct-to-client sales efforts, we engage value-added distributors, resellers, and strategic partners
that have a significant foothold in many of the industries that we have not historically served, as well as to further
penetrate those industries that we serve. This allows us to rapidly penetrate these markets while also significantly
reducing overhead associated with direct sales and support efforts.

Marketing

We have implemented several methods to market our products, including participation in trade shows and seminars,
advertising, distribution of sales literature and product specifications and ongoing communication with prospective
clients, distributors, resellers, and strategic partners, and our installed base of current clients.

Our Strategy

We are commiitted to developing unique technology and using our analytical capabilities to deliver solutions that
transform the way organizations view data. We are advancing our business through a three-prong, strategic approach:

The Risk Management industry providing actionable intelligence in support of such use cases as the verification and

authentication of consumer identities, due diligence, prevention of fraud and abuse, legislative compliance, and debt
collection.
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The Consumer Marketing industry —deploying advanced data analytics to better identify and segment consumers in
support of highly-scalable, people-based marketing, resulting in increased customer acquisition and retention.

Custom Analytics  enabling the public and private sectors to leverage our advanced data fusion platform and analytical
applications to obtain insight essential to decision-making processes throughout each client organization.
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We will remain focused on building the business organically and will continue to devote resources to the following to
ensure that we are well positioned within the industry:

Innovative and Proprietary Technology - We developed unique, next-generation data fusion and customer acquisition
platforms. Our data fusion platform, idiCORE, uses a cloud-based infrastructure, proprietary algorithms and linking
technology, and a massive data repository. Our innovative processes allow us to assimilate, structure, and fuse
massive, disparate datasets to create comprehensive views of individuals and to present these views essentially in real
time through intelligent applications. We believe idiCORE s speed, power, and scalability is transformative to the
marketplace, changing the way organizations view data, and providing intelligence otherwise unattainable from a
singular view of disparate data. Built to be data and industry agnostic, idiCORE provides flexibility in design and
application to address the needs of a broad and diverse set of industries and markets. idiCORE s proprietary
algorithms, coupled with machine learning, create powerful connections and enable predictive analysis and modeling
to better inform organizations across the entire business and consumer lifecycle. We will continually develop and
invest in our big data technology and capabilities, ensuring we remain on the leading edge.

Our patent pending ad-serving and customer acquisition technology platform enables brands to target, engage, qualify,
and communicate with relevant consumers across mobile, web and in-app content environments. Proprietary targeting
algorithms and a dynamic survey module matches consumers with the most relevant advertisers, content, and media
across all devices. We optimize campaigns by leveraging each advertiser s performance data. Most valuable customer
profiles ( MVCs ), as determined by factors such as individual-level engagement with ads and/or conversion or
purchasing histories, are used to fuel lookalike modeling enabling the targeting of individuals who share similar
attributes to those MVCs. This results in broadening the scale of acquisition campaigns and enhancing campaign
performance over time. The majority of our ads are served on, and qualified customers are acquired on,
owned-and-operated proprietary, promotional websites. The owned and operated sites provide users with promotional
offers, content and information in targeted verticals such as retail and savings, job listings and careers, personal
finance and other financial products using our targeted ad-serving and customer acquisition capabilities. We target
verticals that align with our current and projected stable of advertising clients, as well as our knowledge of broader
trends in the current advertising marketplace.

Data Assets  Through data, we power analytical processes that enable diverse use cases from investigating crime and
identifying fraud and abuse, to targeting the ideal consumer of a given product. As data is an integral part of our
solutions, we will continuously expand the breadth and depth of our data assets. The advancement of technology over
the last two decades, and the enormous amount of data generated therefrom, has caused a seismic shift in the

relevance of data and the intelligence gleaned from modern data science. We remain focused on identifying and
acquiring key assets generated from this data revolution.

Better and More Efficient Solutions - We build highly scalable and efficient solutions. Our platforms are used by a
broad and diverse set of clients across markets and industries. We are dedicated to maintaining a dynamic,
client-centric environment, which we believe differentiates us from competition in the marketplace. In building
solutions, we focus on specific, complex problems for our clients, as well as creating solutions that address
broad-based, industry-wide challenges. In doing so, we aim to achieve scale, while delivering greater efficiency to
clients. Traditionally, our clients have become highly reliant on the services that we provide in their daily
workflow. Enabling clients to perform their decision-making processes with greater confidence, while eliminating
operational inefficiencies, will yield high client retention and spend.

Superior Personnel - Our team has built industry-leading companies within their respective fields. We are well
positioned to execute on our plans of expansion within our targeted industries. To ensure success, we are committed to

investing in extraordinary talent in various fields, including big data analytics (machine learning), cloud, mobile, and
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marketing.

Strategic Acquisitions - In addition to organic growth, we will make acquisitions of businesses or technologies that
advance our objectives and that enhance shareholder value. We are focused on identifying complimentary
technologies and businesses that advance our three-prong strategic approach. The acquisition of Fluent is an example
of serving as our entrée into the consumer marketing industry while offering a multitude of beneficial synergies. The
acquisition provides greater diversity of customers, markets, products, and revenues generated therefrom, within the
significantly larger addressable market of the consumer marketing industry. Further, the acquisition presents
substantial revenue growth opportunities within the U.S. through new markets, cross-selling opportunities, the
application of our data fusion technology to the consumer marketing industry, the enhancement of existing products
and solutions, the development and commercialization of new products and solutions, and the increased aggregation
and fusion of consumer data, including our massive first-party consumer database, creating more robust consumer
profiles to be utilized for both risk management and consumer marketing, among other uses. While we maintain our
long-term strategy of increasing revenue, gaining market share and enhancing shareholder value through internal
development and organic growth, we will continually seek to identify and pursue acquisition opportunities that fit
within our strategy.

Table of Contents 16



Edgar Filing: IDI, Inc. - Form 10-K

Table of Conten
Product Development & Suppliers

The big data and analytics sector is characterized by rapidly changing technology, standards and client demands. Our
future success in this space depends in large part upon (i) the continued development and commercialization of our
next generation data fusion engine that will allow us to deliver new, differentiated products and solutions that meet
industry standards, perform successfully and simplify client workflow so clients can do more with fewer resources, in
less time, and (ii) forging new, and fostering existing, relationships with data suppliers and other vendors to ensure the
continued increase in breadth and depth of data, as well as technology and infrastructure services.

Our Competition

Competition in the big data and analytics sector centers on innovation, product stability, pricing and customer service.
The market for our products and services is highly competitive and is subject to constant change. We compete on the
basis of differentiated solutions, analytical capabilities, integration with our clients technology, client relationships,
service stability, innovation and price. We believe we are well-positioned to effectively compete on all fronts.

In our Information Services segment, our competitors vary widely in size and nature of the products and services they
offer. There are a large number of competitors who offer competing products and services in specialized areas, such as
fraud prevention, risk management and decisioning solutions. We believe our next-generation data fusion technology,
analytical capabilities, robust database, and intelligent design of our cloud-based infrastructure will allow us to
differentiate ourselves from our competition in flexibility, capability, service and price.

In our Performance Marketing segment, our traditional competitors have been database marketing services providers,
online and traditional media companies, and advertising agencies. We believe the competitive landscape is changing
and becoming more complex. We believe our ad-serving and data and customer acquisition technology platform
enables our clients to better target, engage, qualify, and communicate with relevant consumers across mobile, web and
in-app content environments than our competitors.

Some of our competitors have substantially greater financial, technical, sales and marketing resources, better name
recognition and a larger customer base. Even if we introduce advanced products that meet evolving customer
requirements in a timely manner, there can be no assurance that our new products will gain market acceptance.

Certain companies in the big data and analytics sector have expanded their product lines or technologies in recent
years as a result of acquisitions. Further, more companies have developed products which conform to existing and
emerging industry standards and have sought to compete on the basis of price. We anticipate increased competition
from large data and analytics vendors. Increased competition in the big data and analytics sector could result in
significant price competition, reduced profit margins or loss of market share, any of which could have a material
adverse effect on our business, operating results and financial condition. There can be no assurance that we will be
able to compete successfully in the future with current or new competitors.

Concentration of Customers
One customer accounted for 14% of the Company s total revenue for the year ended December 31, 2015. Such
customer, however, manages the ad platforms of leading search engines and represents a consortium of advertisers,

which limits overall concentration risk.

Our Intellectual Property
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Our success and ability to compete are highly dependent upon our proprietary technology. We rely primarily upon a
combination of patent, copyright, trademark and trade secret laws, as well as other intellectual property laws, and
confidentiality procedures and contractual agreements, such as non-disclosure agreements to protect our proprietary
technology. We recently filed a patent application on our proprietary ad serving and customer acquisition platform and
system. We have also entered into various agreements with our suppliers, resellers and certain clients to limit access to
and disclosure of proprietary information. There can be no assurance that the steps taken to protect our intellectual
property will be adequate to prevent misappropriation of such technology or that our competitors will not
independently develop technologies that are substantially equivalent or superior to our technology.

We use data acquired through licensing rights from approximately 12 providers. The loss of any one of these

providers could have an immediate near-term impact on our financial position, results of operations, and liquidity. We
rely on declarative, first-party data supplied by our users and supplemented and verified with third party data sources.
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Our business is subject to various federal, state, and local laws, rules, and regulations, including, without limitation,

the Driver s Privacy Protection Act (18 U.S.C. §§ 2721-2725) ( DPPA ), and the Gramm-Leach-Bliley Act (15 U.S.C.
§§ 6801-6809) ( GLBA ). A change in any one of a number of the laws, rules, or regulations applicable to our business
and/or the enactment of future legislation could have a material adverse effect on our financial condition and our

ability to provide products or services to its customers.

In addition, we are subject to a variety of federal, state, and local laws, rules and regulations applicable to lead

generation, online advertising, commercial email marketing, telemarketing and privacy, including, but not limited to,

the Federal Trade Commission Act (the FTC Act ), Telephone Consumer Protection Act ( TCPA ), Do Not Call
Implementation Act, Controlling the Assault of Non-Solicited Pornography and Marketing Act of 2003

( CAN-SPAM ), Telemarketing Sales Rule ( TSR ) and California Business & Professions Code § 17529 (the California
Anti-Spam Act ). These laws, rules and regulations are constantly changing and keeping our business in compliance

with or bringing our business into compliance with new laws may be costly, affect our revenue and harm our financial
results.

Seasonality

Our results are subject to seasonal fluctuation. Historically, certain products within our Information Services segment
experience strength during the second and third quarters, while other products, including within our Performance
Marketing segment, tend to be strongest in the fourth quarter, due to holiday advertising budgets, which traditionally
carry over into the first quarter.

Management Team

Our management team has a track record of strong performance and significant expertise in the markets we serve. We
have built the leading companies in our industry, creating significant shareholder value. We continue to attract and
retain experienced management talent for our business. Our team has deep knowledge of the big data and analytics
sector and the online marketing and digital advertising industry, and expertise across the various industries that we
serve. Our team has overseen the expansion of our proprietary technology platforms, while managing ongoing
initiatives and the strategic acquisition of synergistic businesses and technologies. As a result, we are well positioned
to continue to successfully drive growth both organically and through acquisitions.

Our Employees

We employ a total of 142 persons. None of our employees are represented by a labor organization, and none are party
to any collective bargaining agreement. We have not experienced any work stoppages and consider our relations with
our employees to be good. Competition in the recruiting of personnel in the big data and analytics sector is intense.
We believe that our future success will depend in part on our continued ability to hire, motivate and retain qualified
sales and marketing, executive and administrative and technical personnel. To date, we have not experienced
significant difficulties in attracting or retaining qualified employees.

Recent Developments
On March 9, 2016, the Board of Directors appointed Derek Dubner, who has served as our Co-Chief Executive
Officer since March 21, 2015, as Chief Executive Officer of the Company and removed Peter Tan as Co-Chief

Executive Officer.
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On March 11, 2016, the Company issued 1,800,220 shares (the Series A Earn-Out Shares ) of the Company s Series A
Non-Voting Convertible Preferred Stock (the Series A Preferred ) and 900,108 shares (the Common Earn-Out Shares,
and together with Series A Earn-Out Shares, the Earn-Out Shares ) of the Company s Common Stock, which shares
represent earn-out consideration paid in accordance with the TBO Merger, upon a determination by the Board of
Directors that certain financial targets had been achieved as set forth in the Merger Agreement and Plan of
Reorganization governing the TBO Merger. The issuance of the Earn-Out Shares is exempt from the registration
requirements of the Securities Act of 1933, as amended (the 1933 Act ) in accordance with Section 4(a)(2) of the 1933
Act.

On March 11, 2016, the Company amended the Certificate of Designations of the Series A Preferred to provide for the

conversion of the Series A Preferred into Common Stock of the Company on a one-for-one basis. Previously, the
Series A Preferred were convertible in connection with a sale of any such shares to a non-affiliate of the Company.
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As aresult, on March 11, 2016 a total of 5,719,822 outstanding shares of Series A Preferred converted into an equal
number of shares of the Company s Common Stock (the Conversion Shares ).

Effective March 11, 2016, the Board of Directors approved the issuance of an aggregate of 1,069,728 shares the

( Exchange Shares ) of Common Stock in exchange for warrants to purchase shares of Common Stock previously
issued to four stockholders of the Company, including Frost Gamma. No additional consideration was paid by the
stockholders and the warrants were cancelled. As of March 17, 2016, an aggregate of 149,925 Exchange Shares have
been issued.

In addition to the foregoing issuances, on March 9, 2016, the Board of Directors approved the issuance of up to
12,000 shares of restricted shares of Common Stock (the Vendor Shares ) to a vendor of the Company as additional

consideration for services rendered. The Vendor Shares vest in twelve equal monthly installments.

Following the conversion of the Series A Preferred and the issuance of the Exchange Shares and Vendor Shares, the
Company will have approximately 46.9 million shares of Common Stock outstanding.

Executive Officers

Our executive officers are as follows:

Name Position

Michael Brauser Executive Chairman of the Board

Derek Dubner Chief Executive Officer and Director

Aaron Solomon Interim Chief Financial Officer

James Reilly President and Chief Operating
Officer

Mr. Michael H. Brauser, 60, has served as our Executive Chairman and principal executive officer since

June 16, 2015. He has been the manager of, and an investor with, Marlin Capital Partners, LLC ( Marlin Capital ), a
private investment company, since 2003. From 1999 to 2002, he served as president and chief executive officer of
Naviant, Inc. (eDirect, Inc.), an internet marketing company. He also was a founder of Seisint, Inc. (eData.com, Inc.).
Mr. Brauser served as co-chairman of the board of directors of InterCLICK (now a part of Yahoo Inc. (NASDAQ:
YHOOQ)), from August 2007 to December 2011. Mr. Brauser also served as co-chairman of the board of directors of
Chromodex, Inc., an innovative natural products company, from October 2011 to February 2015.

Mr. Derek Dubner, 44, presently serves as the Chief Executive Officer and as a member of the board of directors of
IDI, as well as Chief Executive Officer of Interactive Data. Mr. Dubner has served as our Co-Chief Executive Officer
since March 21, 2015, and as our Chief Executive Officer since March 9, 2016. Mr. Dubner has over 15 years of
experience in the big data and analytics sector. Mr. Dubner has served as the Chief Executive Officer of TBO, and its
subsidiary, Interactive Data, since October 2014. Prior to TBO, Mr. Dubner served as General Counsel of TransUnion
Risk and Alternative Data Solutions, Inc. from December 2013 to June 2014. Mr. Dubner served as General Counsel
and Secretary of TLO, LLC, a leading information solutions provider, from inception in 2009 through the sale of
substantially all of the assets to TransUnion in December 2013.

Mr. Aaron Solomon, 33, has served as our Interim Chief Financial Officer since June 30, 2015, has served as the
Company s VP of Finance and Administration since June 16, 2015 and served as VP of Finance and Administration of

the Company s subsidiary, IDI Holdings, LLC since February 26, 2015. From September 2012 until February 2015,
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Mr. Solomon served as Vice President and Controller of Fleet Advantage, a leading leasing and technology company
specializing in truck fleet business analytics, equipment financing, and life cycle management. From September 2008
until September 2012, Mr. Solomon serviced as Vice President and Controller of Athenian Venture Partners, a venture
capital fund investing in the Information Technology and Healthcare industries. Mr. Solomon began his career at
Grant Thornton LLP. Mr. Solomon is an active CPA.

Mr. James Reilly, 41, has served as our President and Chief Operating Officer since June 2015. Mr. Reilly also serves
as the President and Chief Operating Officer of two of the Company s consolidated subsidiaries, IDI Holdings, LL.C
and Interactive Data, positions he has held since October 2014. From December 2013 through September 2014, Mr.
Reilly served as Senior Vice President of TransUnion Risk and Alternative Data Solutions, Inc. ( TransUnion ). From
August 2010 through its acquisition of substantially all of the assets by TransUnion in December 2013, Mr. Reilly
served as Senior Vice President of TLO, LLC.
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ITEM 1A. RISK FACTORS.

Our business, financial condition, operating results, and cash flows may be impacted by a number of factors, many of
which are beyond our control, including those set forth below and elsewhere in this Annual Report on 10-k, the
occurrence of any one of which could have a material adverse effect on our actual results.

We have a history of losses and negative cash flow from operations which makes our future results uncertain.

Since inception, we have incurred operating losses and negative cash flow from operations. We need to generate
greater revenue from the sale of our products if we are to achieve and sustain profitability. If we are unable to generate
greater revenue, we may not be able to achieve profitability or generate positive cash flow from operations in the
future.

We have a material weakness relating to our accounting for non-routine transactions. If the material weakness
is not remediated, it could result in a misstatement to our financial statements.

We have a material weakness relating to our accounting for non-routine transactions. As a result of this material
weakness, our management concluded that our internal control over financial reporting and disclosure controls and
procedures were not effective as of December 31, 2015. The material weakness was identified in connection with our
assessment of the effectiveness of internal control over financial reporting as of December 31, 2015. Management has
identified steps to remediate this material weakness, however the material weakness was determined not to have been
remediated as of the date of this filing. Until remediated, this material weakness, or others, if we are unable to
maintain appropriate controls in future periods, could result in misstatement to our financial statements and
disclosures that may not be prevented or detected on a timely basis. We cannot give any assurance as to when we will
complete our efforts to remediate the material weakness or the total costs we will incur in these efforts.

Our products and services are highly technical and if they contain undetected errors, our business could be
adversely affected and we may have to defend lawsuits or pay damages in connection with any alleged or actual
failure of our products and services.

Our products and services are highly technical and complex. Our products and services have contained and may
contain one or more undetected errors, defects or security vulnerabilities. Some errors in our products and services
may only be discovered after a product or service has been used by end customers. Any errors or security
vulnerabilities discovered in our products after commercial release could result in loss of revenues or delay in revenue
recognition, or loss of customers, any of which could adversely affect our business and results of operations. In
addition, we could face claims for product liability or breach of personally identifiable information. Defending a
lawsuit, regardless of its merit, is costly and may divert management s attention. In addition, if our business liability
insurance coverage is inadequate or future coverage is unavailable on acceptable terms or at all, our financial
condition could be harmed.

Because our networks and information technology systems are critical to our success, if unauthorized persons
hack into our systems or our systems otherwise cease to function properly, our operations could be adversely
affected and we could lose revenues or proprietary information, all of which could materially adversely affect
our business.

As our business is conducted largely online, it is dependent on our networks being accessible and secure. If an actual

or perceived breach of network security occurs, regardless of whether the breach is attributable to our network security
controls, the market perception of the effectiveness of our network security could be harmed resulting in loss of
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current and potential end user customers, data suppliers, or cause is to lose potential value-added resellers. Our
business is largely dependent on our customer facing websites and our websites may be inaccessible because of
service interruptions or subject to hacking or computer attacks. Because the techniques used by computer hackers to
access or sabotage networks change frequently and generally are not recognized until launched against a target, we
may be unable to anticipate these techniques. If an actual or perceived breach were to occur, we cannot assure you that
we would not lose revenue or not sustain operating losses as a result.

We also rely heavily on large information technology databases and the ability to provide services using that
information. A party who is able to breach the security measures on our networks could misappropriate either our
proprietary information or the personal information of consumers that we collect, or otherwise cause interruptions or
malfunctions to our operations. Hacking of computer data systems is a growing problem throughout the United States.
If we grow and obtain more visibility, we may be more vulnerable to hacking. Moreover, the increased use of mobile
devices also increases the risk of intentional and unintentional theft or disclosure of data including personally
identifiable information. We may be unable to anticipate all of its vulnerabilities and implement adequate preventative
measures and, in some cases, it may not be able to immediately detect a security incident. Any security incident may
also result in a misappropriation of our proprietary information or that of our users, clients, and third-party publishers,
which could result in legal and financial liability, as well as harm to our reputation.

We may be required to expend significant capital and other resources to protect against such threats or to alleviate
problems caused by breaches in security. Additionally, any server interruptions, break-downs or system failures,
including failures which may be attributable to events within our control, could increase our future operating costs and
cause us to lose business. We maintain insurance policies covering losses relating to our network systems or other
assets. However, these policies may not cover the entire cost of a claim. Any future disruptions in our information
technology systems, whether caused by hacking or otherwise, may have a material adverse effect on our future results.

Privacy concerns relating to our data collection practices and any perceived or actual unauthorized disclosure of
personally identifiable information, whether through breach of our network by an unauthorized party, employee theft,
misuse, or error could harm
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our reputation, impair our ability to attract website visitors and to attract and retain clients, result in a loss of
confidence in the security of our products and services, or subject us to claims or litigation arising from damages
suffered by consumers, and thereby harm our business and results of operations. In addition, we could incur
significant costs for which our insurance policies may not adequately cover and cause us to expend significant
resources in protecting against security breaches and complying with the multitude of state, federal and foreign laws
regarding data privacy and data breach notification obligations.

We must adequately protect our intellectual property in order to prevent loss of valuable proprietary
information.

We rely primarily upon a combination of patent, copyright, trademark and trade secret laws, as well as other
intellectual property laws, and confidentiality procedures and contractual agreements, such as non-disclosure
agreements to protect our proprietary technology. However, unauthorized parties may attempt to copy or
reverse-engineer aspects of our products or services or to obtain and use information that we regard as proprietary.
Policing unauthorized use of our products or services is difficult, and we cannot be certain that the steps we have
taken will prevent misappropriation of our intellectual property. If the protection of our intellectual property proves to
be inadequate or unenforceable, others may be able to use our proprietary developments without compensation to us,
resulting in potential cost advantages to our competitors.

Some of our systems and technologies are not covered by any copyright, patent or patent application. We cannot
guarantee that: (i) our intellectual property rights will provide us with a competitive advantage; (ii) our ability to assert
our intellectual property rights against potential competitors or to settle current or future disputes will be effective;
(iii) our intellectual property rights will be enforced in jurisdictions where competition may be intense or where legal
protection may be weak; (iv) any of the patent, trademark, copyright, trade secret or other intellectual property rights
that we presently employ in our business will not lapse or be invalidated, circumvented, challenged, or abandoned;

(v) competitors will not design around our protected systems and technology; or (vi) that we will not lose the ability to
assert our intellectual property rights against others.

Policing unauthorized use of our proprietary rights can be difficult and costly. Litigation, while it may be necessary to
enforce or protect its intellectual property rights, could result in substantial costs and diversion of resources and
management attention and could adversely affect our business, even if we are successful on the merits. In addition,
others may independently discover trade secrets and proprietary information, and in such cases we could not assert
any trade secret rights against such parties.

We depend, in part, on strategic alliances, joint ventures and acquisitions to grow our business. If we are
unable to make strategic acquisitions and develop and maintain these strategic alliances and joint ventures, our
growth may be adversely affected.

An important focus of our business is to identify business partners who can enhance our services, enable us to develop
solutions that differentiate us from our competitors, drive users to our websites and monetize our data. We have
entered into several alliance agreements or license agreements with respect to certain of our datasets and services and
may enter into similar agreements in the future. These arrangements may require us to restrict our use of certain of our
technologies or datasets among certain customer industries, restrict content on our websites or grant licenses on terms
that ultimately may prove to be unfavorable to us, any of which could adversely affect our business, financial
condition or results of operations. Relationships with our alliance agreement partners may include risks due to
incomplete information regarding the marketplace and commercial strategies of our partners, and our alliance
agreements or other licensing agreements may be the subject of contractual disputes. If we or our alliance agreements
partners are not successful in maintaining or commercializing the alliance agreements services, such commercial
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failure could adversely affect our business.

If we consummate any future acquisitions, we will be subject to all the risks inherent in identifying, acquiring
and operating a newly acquired business.

On March 21, 2015, we acquired IDI Holdings and transformed the nature of our business. IDI Holdings, in turn, had
acquired Interactive Data, its core business, in October 2014 shortly following IDI Holdings incorporation. On
December 8§, 2015, IDI acquired Fluent, a company that had greater revenues and headcount than IDI prior to the
acquisition. We may, in the future, acquire additional businesses which we believe could complement or expand our
current business or offer growth opportunities. We may experience difficulties in identifying potential acquisition
candidates that complement our current business at appropriate prices, or at all. We cannot assure you that our
acquisition strategy will be successful. We may spend significant management time and resources in analyzing and
negotiating acquisitions or investments that are not consummated. Furthermore, the ongoing process of integrating an
acquired business is distracting, time consuming, expensive, and requires continuous optimization and allocation of
resources. Additionally, if we use stock as consideration, this would dilute our existing shareholders and if we use
cash, this would reduce our liquidity and impact our financial flexibility. We may seek debt financing for particular
acquisitions, which may not be available on commercially reasonable terms, or at all. We face all the risks associated
with the business acquisition strategy, including:

the potential disruption of our existing businesses, including the diversion of management attention and the

redeployment of resources;
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entering new markets or industries in which we have limited prior experience;

our failure in due diligence to identify key issues specific to the businesses we seek to acquire or the industries or
other environments in which they operate, or, failure to protect against contingent liabilities arising from those
issues;

unforeseen, hidden or fraudulent liabilities;

our difficulties in integrating, aligning and coordinating organizations which will likely be geographically
separated and may involve diverse business operations and corporate cultures;

our difficulties in integrating and retaining key management, sales, research and development, production and
other personnel;

the potential loss of key employees, customers or distribution partners of the acquired businesses;

our difficulties in incorporating the acquired business into our organization;

the potential loss of customers, distributors or suppliers;

our difficulties in integrating or expanding information technology systems and other business processes to
accommodate the acquired business;

the risks associated with integrating financial reporting and internal control systems;

the potential for future impairments of goodwill if the acquired business does not perform as expected;

the inability to obtain necessary government approvals for the acquisition, if any; and

our successfully operating the acquired business.
If we cannot overcome these challenges, we may not realize actual benefits from past and future acquisitions, which
will impair our overall business results. If we complete an investment or acquisition, we may not realize the
anticipated benefits from the transaction.

Our business is subject to various governmental regulations, laws and orders, compliance with which may
cause us to incur significant expenses or reduce the availability or effectiveness of our solutions, and the failure
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to comply with which could subject us to civil or criminal penalties or other liabilities.

Our businesses are subject to regulation under the Gramm-Leach-Bliley Act (the GLBA ), the Driver s Privacy
Protection Act (the DPPA ), the Health Insurance Portability and Accountability Act, the Federal Trade Commission
Act (the FTC Act ), the Telephone Consumer Protection Act ( TCPA ), CAN SPAM Act of 2003 ( CAN-SPAM Act ) an
various other federal, state and local laws and regulations. These laws and regulations, which generally are designed to
protect the privacy of the public and to prevent the misuse of personal information available in the marketplace and
regulate advertising and online marketing and telemarketing are complex, change frequently and have tended to
become more stringent over time. We already incurred significant expenses in our attempt to ensure compliance with
these laws. Currently, public concern is high with regard to the collection, use, accuracy, and sharing of personal
information, including Social Security numbers, dates of birth, financial information, department of motor vehicle

data and other behavioral data. In addition, many consumer advocates, privacy advocates, legislatures and government
regulators believe that existing laws and regulations do not adequately protect privacy and have become increasingly
concerned with the use of this type of personal information. As a result, they are lobbying for further restrictions on
the dissemination or commercial use of personal information to the public and private sectors. Additional legislative
or regulatory efforts in the United States, or an action by Executive Order of the President of the United States, could
further regulate the collection, use, communication, access, accuracy, obsolescence, sharing, correction and security of
this personal information. In addition, any perception that our practices or products are an invasion of privacy,
whether or not consistent with current or future regulations and industry practices, may subject us to public criticism,
private class actions, reputational harm, or claims by regulators, which could disrupt our business and expose us to
increased liability.

These U.S. federal and state and foreign laws and regulations, which can be enforced by private parties or government
entities, are constantly evolving and can be subject to significant change, and keeping our business in compliance with
or bringing its business into compliance with new laws may be costly, and may affect its revenue and/or harm its
financial results. In addition, the application, interpretation, and enforcement of these laws and regulations are often
uncertain, particularly in the new and rapidly evolving industry in which we operate, and may be interpreted and
applied inconsistently from jurisdiction to jurisdiction and inconsistently with our current policies and practices. Parts
of our business, which rely on third party publishers to drive traffic to our sites, could be adversely impacted if we or
any of our third-party publishers or our clients violate applicable laws. In addition, new laws or regulations or changes
in enforcement of existing laws or regulations applicable to our clients could affect the activities or strategies of such
clients and, therefore, lead to reductions in their level of business with us.
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The following legal and regulatory developments also could have a material adverse effect on our business, financial
condition or results of operations:

amendment, enactment or interpretation of laws and regulations that restrict the access and use of personal
information and reduce the availability or effectiveness of our solutions or the supply of data available;

changes in cultural and consumer attitudes in favor of further restrictions on information collection and sharing,
which may lead to regulations that prevent full utilization of our solutions;

failure of data suppliers or customers to comply with laws or regulations, where mutual compliance is required;

failure of our solutions to comply with current laws and regulations;

failure of our solutions to adapt to changes in the regulatory environment in an efficient, cost-effective manner.
Changes in applicable legislation or regulations that restrict or dictate how we collect, maintain, combine and
disseminate information could adversely affect our business, financial condition or results of operations. In the future,
we may be subject to significant additional expense to ensure continued compliance with applicable laws and
regulations and to investigate, defend or remedy actual or alleged violations. Any failure by us to comply with
applicable laws or regulations could also result in significant liability to us, including liability to private plaintiffs as a
result of individual or class action litigation, or may result in the cessation of our operations or portions of our
operations or impositions of fines and restrictions on our ability to carry on or expand our operations. Moreover, our
compliance with privacy laws and regulations and our reputation depend in part on our customers adherence to
privacy laws and regulations and their use of our services in ways consistent with consumer expectations and
regulatory requirements. Certain of the laws and regulations governing our business are subject to interpretation by
judges, juries and administrative entities, creating substantial uncertainty for our business. We cannot predict what
effect the interpretation of existing or new laws or regulations may have on our business.

We supply data to call center clients for telemarketing which may subject it to claims under the TCPA, which has
become a fertile source for both individual and class action lawsuits and regulatory actions. We have expended
considerable resources to comply with the TCPA and incurred additional costs to insure against TCPA-related claims
and have not experienced material losses from TCPA claims. Our failure to adhere to or successfully implement
appropriate processes and procedures in response to and to defend against TCPA related claims could result in legal
and monetary liability, significant fines and penalties, or damage to our reputation in the marketplace, any of which
could have a material adverse effect on our business, financial condition, and/or results of operations.

In connection with our third-party publishers email campaigns to generate traffic for our websites, we are subject to
various state and Federal laws regulating commercial email communications, including the federal CAN SPAM Act
and the California Anti-Spam Act. If we or any of our third-party publishers fail to comply with any provisions of
these laws or regulations, we could be subject to regulatory investigation, enforcement actions, and litigation and
claims. Any negative outcomes from such regulatory actions or litigation or claims, including monetary penalties or
damages, could have a material adverse effect on our financial condition, results of operation, and reputation.
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The outcome of litigation, inquiries, investigations, examinations or other legal proceedings in which we are
involved, in which we may become involved, or in which our customers or competitors are involved could
subject us to significant monetary damages or restrictions on our ability to do business.

Legal proceedings arise frequently as part of the normal course of our business. These may include individual
consumer cases, class action lawsuits and inquiries, investigations, examinations, regulatory proceedings or other
actions brought by federal (e.g., the United States Federal Trade Commission ( FTC )) or state (e.g., state attorneys
general) authorities or by consumers. The scope and outcome of these proceedings is often difficult to assess or
quantify. Plaintiffs in lawsuits may seek recovery of large amounts and the cost to defend such litigation may be
significant. There may also be adverse publicity and uncertainty associated with investigations, litigation and orders
(whether pertaining to us, our customers or our competitors) that could decrease customer acceptance of our services
or result in material discovery expenses. In addition, a court-ordered injunction or an administrative cease-and-desist
order or settlement may require us to modify our business practices or may prohibit conduct that would otherwise be
legal and in which our competitors may engage. Many of the technical and complex statutes to which we are subject,
including state and federal financial privacy requirements, may provide for civil and criminal penalties and may
permit consumers to maintain individual or class action lawsuits against us and obtain statutorily prescribed damages.
Additionally, our customers might face similar proceedings, actions or inquiries, which could affect their business
and, in turn, our ability to do business with those customers. While we do not believe that the outcome of any pending
or threatened legal proceeding, investigation, examination or supervisory activity will have a material adverse effect
on our financial position, such events are inherently uncertain and adverse outcomes could result in significant
monetary damages, penalties or injunctive relief against us.
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Our relationships with key customers may be materially diminished or terminated.

We have established relationships with a number of customers, many of whom could unilaterally terminate their
relationship with us or materially reduce the amount of business they conduct with us at any time. Market
competition, customer requirements, customer financial condition and customer consolidation through mergers or
acquisitions also could adversely affect our ability to continue or expand these relationships. There is no guarantee
that we will be able to retain or renew existing agreements, maintain relationships with any of our customers on
acceptable terms or at all or collect amounts owed to us from insolvent customers. The loss of one or more of our
major customers could adversely affect our business, financial condition and results of operations.

If we lose the services of key personnel, it could adversely affect our business.

Our future success depends, in part, on our ability to attract and retain key personnel. Our future also depends on the
continued services of Michael Brauser, our Executive Chairman, Derek Dubner, our Chief Executive Officer, James P.
Reilly, our President, Ole Poulsen, our Chief Science Officer, Ryan Schulke, CEO of Fluent, LLC, Mathew Conlin,
President of Fluent, LLC, and other key employees in all areas of our organization, each of whom is important to the
management of certain aspects of our business and operations and the development of our strategic direction, and each
of whom may be difficult to replace. We carry key man life insurance policies on Mr. Dubner and Mr. Schulke in the
amount of $10 million each, the beneficiary of which is HIG Whitehorse, the holder of our $45.0 million term loan
pursuant to the Credit Agreement dated December 8, 2015. The loss of the services of these key individuals and the
process to replace these individuals would involve significant time and expense and could significantly delay or
prevent the achievement of our business objectives.

Risks Relating to Our Information Services Segment

If we fail to respond to rapid technological changes in the big data and analytics sector, we may lose customers
and/or our products and/or services may become obsolete.

The big data and analytics sector is characterized by rapidly changing technology, frequent product introductions, and
continued evolution of new industry standards. As a result, our success depends upon our ability to develop and
introduce in a timely manner new products and services and enhancements to existing products and services that meet
changing customer requirements and evolving industry standards. The development of technologically advanced
product solutions is a complex and uncertain process requiring high levels of innovation, rapid response and accurate
anticipation of technological and market trends. We cannot assure you that it will be able to identify, develop,
manufacture, market or support new or enhanced products and services successfully in a timely manner. Further, we
or our competitors may introduce new products or services or product enhancements that shorten the life cycle of
existing products or services or cause existing products or services to become obsolete.

Our revenues are concentrated in the U.S. market across a broad range of industries. When these industries or
the broader financial markets experience a downturn, demand for our services and revenues may be adversely
affected.

Our customers, and therefore our business and revenues, sometimes depend on favorable macroeconomic conditions
and are impacted by the availability of credit, the level and volatility of interest rates, inflation, employment levels,
consumer confidence and housing demand. In addition, a significant amount of our revenues are concentrated among
certain industries. Our customer base suffers when financial markets experience volatility, illiquidity and disruption,
which has occurred in the past and which could reoccur. Such market developments, and the potential for increased
and continuing disruptions going forward, present considerable risks to our business and operations. Changes in the
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economy have resulted, and may continue to result, in fluctuations in volumes, pricing and operating margins for our
services. For example, the banking and financial market downturn that began to affect U.S. businesses in 2008 caused
a greater focus on expense reduction by customers of businesses similar to ours. If businesses in these industries
experience economic hardship, we cannot assure you that we will be able to generate future revenue growth. These
types of disruptions could lead to a decline in the volumes of services we provide our customers and could negatively
impact our revenue and results of operations.

We could lose our access to data sources which could prevent us from providing our services.

Our services and products depend extensively upon continued access to and receipt of data from external sources,
including data received from customers, strategic partners and various government and public records repositories. In
some cases, we compete with our data providers. Our data providers could stop providing data, provide untimely data
or increase the costs for their data for a variety of reasons, including a perception that our systems are insecure as a
result of a data security breach, budgetary constraints, a desire to generate additional revenue or for regulatory or
competitive reasons. We could also become subject to increased legislative, regulatory or judicial restrictions or
mandates on the collection, disclosure or use of such data, in particular if such data is not collected by our providers in
a way that allows us to legally use the data. If we were to lose access to this external data or if our access or use were
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restricted or were to become less economical or desirable, our ability to provide services could be negatively
impacted, which would adversely affect our reputation, business, financial condition and results of operations. We
cannot provide assurance that we will be successful in maintaining our relationships with these external data source
providers or that we will be able to continue to obtain data from them on acceptable terms or at all. Furthermore, we
cannot provide assurance that we will be able to obtain data from alternative sources if our current sources become
unavailable.

We face intense competition from both start-up and established companies that may have significant
advantages over us and our products.

The market for our products and services is intensely competitive. There are numerous companies competing with us
in various segments of the big data and analytics sector, and their products and services may have advantages over our
products and services in areas such as conformity to existing and emerging industry standards, performance, price,
ease of use, scalability, reliability, flexibility, product features and technical support.

Our principal competitors in the big data and analytics sector include Palantir, Reed Elsevier (LexisNexis),
TransUnion, Thomson Reuters, Acxiom, and Alliance Data. Current and potential competitors may have one or more
of the following significant advantages:

greater financial, technical and marketing resources;

better name recognition;

more comprehensive solutions;

better or more extensive cooperative relationships; and

larger customer base.
We cannot assure you that we will be able to compete successfully with our existing or new competitors. Some of our
competitors may have, in relation to us, one or more of the following: longer operating histories, longer-standing
relationships with end-user customers and greater customer service, public relations and other resources. As a result,
these competitors may be able to more quickly develop or adapt to new or emerging technologies and changes in
customer requirements, or devote greater resources to the development, promotion and sale of their products and
services. Additionally, it is likely that new competitors or alliances among existing competitors could emerge and
rapidly acquire significant market share.

There may be further consolidation in our end-customer markets, which may adversely affect our revenues.
There has been, and we expect there will continue to be, merger, acquisition and consolidation activity in our
customer markets. If our customers merge with, or are acquired by, other entities that are not our customers, or that
use fewer of our services, our revenue may be adversely impacted. In addition, industry consolidation could affect the

base of recurring transaction-based revenue if consolidated customers combine their operations under one contract,
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since many of our contracts provide for volume discounts. In addition, our existing customers might leave certain
geographic markets, which would no longer require them to purchase certain products from us and, consequently, we
would generate less revenue than we currently expect.

To the extent the availability of free or relatively inexpensive consumer and/or business information increases,
the demand for some of our services may decrease.

Public and commercial sources of free or relatively inexpensive consumer and business information have become
increasingly available and this trend is expected to continue. Public and commercial sources of free or relatively
inexpensive consumer and/or business information may reduce demand for our services. To the extent that our
customers choose not to obtain services from us and instead rely on information obtained at little or no cost from these
public and commercial sources, our business, financial condition and results of operations may be adversely affected.

If our newer products do not achieve market acceptance, revenue growth may suffer.

Our Information Services products have been in the market place for a limited period of time and may have longer
sales cycles than our previous products. Accordingly, we may not achieve the meaningful revenue growth needed to
sustain operations. We cannot provide any assurances that sales of our newer products will continue to grow or

generate sufficient revenues to sustain our business. If we are unable to recognize revenues due to longer sales cycles
or other problems, our results of operations could be adversely affected.
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We have not yet received broad market acceptance for our newer products. We cannot assure you that our present or
future products will achieve market acceptance on a sustained basis. In order to achieve market acceptance and
achieve future revenue growth, we must introduce complementary products, incorporate new technologies into
existing product lines and design, and develop and successfully commercialize higher performance products in a
timely manner. We cannot assure you that we will be able to offer new or complementary products that gain market
acceptance quickly enough to avoid decreased revenues during current or future product introductions or transitions.

Our products and services can have long sales and implementation cycles, which may result in substantial
expenses before realizing any associated revenues.

The sale and implementation of our products and services to large companies and government entities typically
involves a lengthy education process and a significant technical evaluation and commitment of capital and other
resources. This process is also subject to the risk of delays associated with customers internal budgeting and other
procedures for approving capital expenditures, and testing and accepting new technologies that affect key operations.
As aresult, sales and implementation cycles for our products and services can be lengthy, and we may expend
significant time and resources before we receive any revenues from a customer or potential customer. Our quarterly
and annual operating results could be adversely affected if orders forecast for a specific customer and for a particular
period are not realized.

Consolidation in the big data and analytics sector may limit market acceptance of our products and services.

Several of our competitors have acquired companies with complementary technologies in the past. We expect
consolidation in the industries we serve to continue in the future. These acquisitions may permit our competitors to
accelerate the development and commercialization of broader product lines and more comprehensive solutions than
we currently offer. Acquisitions of vendors or other companies that with whom we have a strategic relationship by our
competitors may limit our access to commercially significant technologies. Further, business combinations are
creating companies with larger market shares, customer bases, sales forces, product offerings and technology and
marketing expertise, which may make it more difficult for us to compete.

We may incur substantial expenses defending the Company against claims of infringement.

There are numerous patents held by many companies relating to the design and manufacture of data and analytics
solutions. Third parties may claim that our products and/or services infringe on their intellectual property rights. Any
claim, with or without merit, could consume management s time, result in costly litigation, cause delays in sales or
implementation of products or services or require entry into royalty or licensing agreements. In this respect, patent and
other intellectual property litigation is becoming increasingly more expensive in terms of legal fees, expert fees and
other expenses. Royalty and licensing agreements, if required and available, may be on terms unacceptable to us or
detrimental to our business. Moreover, a successful claim of product infringement against us or our failure or inability
to license the infringed or similar technology on commercially reasonable terms could seriously harm our business.

Risks Related to Our Performance Marketing Segment

We operate in an industry that is still developing and has a relatively new business model that is continually
evolving, which makes it difficult to evaluate our business and prospects.

Our Performance Marketing segment derives nearly all of its revenue from the sale of online marketing and media
services, which is a still developing industry that has undergone rapid and dramatic changes in its relatively short

history and which is characterized by rapidly-changing Internet media and advertising technology, evolving industry
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standards, regulatory uncertainty, and changing user and client demands. As a result, we face risks and uncertainties
such as:

its still-developing industry and relatively new business model;

changes in the economic condition, market dynamics, regulatory enforcement or legislative environment
affecting its, its third-party publishers , and its clients businesses;
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its dependence on the availability and affordability of quality media from third-party publishers;

its dependence on Internet search companies to attract Internet visitors;

its ability to compete in its industry;

its ability to manage cyber security risks and costs associated with maintaining a robust security
infrastructure;

its inability to monetize users accessing its sites on mobile devices at the same levels as was achieved from
users accessing its sites from PCs;

its ability to develop new services, enhancements and features to meet new demands from its clients; and

its ability to comply with and avoid regulatory scrutiny in a rapidly evolving legal and regulatory
environment.
If we are unable to address these risks, our business, results of operations, and prospects may be adversely affected.

An increasing percentage of our users are accessing our websites from their mobile devices. Our ability to
remain competitive with the shift to mobile devices is critical to maintaining our revenues and margins.

A greater percentage of our users are accessing our websites from their mobile devices. We will need to ensure our
websites continue to perform well as more consumers shift their online interactions from desktop computers to
smartphones, tablets, wearables, and other next generation platforms and devices. While we design and builds our
websites mobile first, as more of our users access our websites from mobile devices, the monetization of our online
marketing services and content on these mobile devices might not be as lucrative for us compared to those on desktop
and laptop computers. If we fail to develop the monetization of the mobile versions of our websites effectively, our
business and results of operations may be adversely affected.

We are dependent on third-party publishers for a significant portion of visitors to our websites. Any decline in
the supply of media available through these websites or increase in the price of this media could cause our
revenue to decline or increase the cost to acquire visitors to our websites.

A significant portion of our revenue is attributable to visitor traffic originating from third-party publishers. Third-party
publishers can change the media inventory they make available to us at any time and place significant restrictions on
our content offerings. These restrictions may limit the websites that we can promote or prohibit advertisements from
specific clients or specific industries, or restrict the use of certain creative content or formats. If a third-party publisher
decides not to make media inventory available to us, or decides to demand a higher revenue share or places significant
restrictions on the use of such inventory, we may not be able to find media inventory from other websites that satisfy
our requirements in a timely and cost-effective manner. In addition, the number of competing online marketing
service providers and advertisers that acquire inventory from websites continues to increase. Consolidation of Internet
advertising networks and third-party publishers could eventually lead to a concentration of desirable inventory on
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websites or networks owned by a small number of persons, which could limit the supply or impact the pricing of
inventory available to us. We cannot provide assurance that we will be able to acquire media inventory that meets our
performance, price, and quality requirements, in which our business and results of operations may be adversely
affected.

We also purchase media directly from ad networks, search engines and platforms that provide us the ability to access
media (inventory) from a range of websites. Many of these publishers also have their own guidelines on acceptable
content, advertisements and the types of advertisers and websites that can advertise on their properties. These
guidelines change frequently and the changes are often unpublished. If we are restricted from buying media from these
platforms, ad networks and/or search engines, our results could be adversely affected.

We depend on Internet search providers for a portion of the visitors to our websites. Changes in search engine
algorithms applicable to our websites placements in paid search result listings may cause the number of visitors
to our websites to decrease, and as a result, cause our revenue, to decline.

Our success depends on our ability to attract online visitors to its websites and monetize them in a cost-effective
manner. We use paid search listings from search engine providers such as Google, Bing and Yahoo! by bidding on
particular keywords and other strategies. The search engine operators use a quality score which is determined by the
relevancy of the ad to the keyword bid on, the click-through rates of the ad, and the amount bid, to determine the
placement of the ad in the search results listings. The search engine providers frequently change the algorithms and
bidding rules and may exclude certain sites they deem unacceptable from bidding on paid search listings. We may fail
to optimally manage our paid listings or operate our websites in a manner that does not run afoul of the search engine
requirements. In that case, our business and results of operations may be adversely affected.
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Our operations have grown dramatically over the past years which may make it difficult to effectively manage
any future growth and scale our products quickly enough to meet our clients needs while maintaining
profitability.

We have historically experienced growth in our operations. This growth has placed, and any future growth will
continue to place, significant demands on our management and our operational and financial infrastructure. Growth, if
any, may make it more difficult for us to accomplish the following:

successfully scale our technology to accommodate a larger business and integrate acquisitions;

maintain our standing with key vendors, including Internet search companies and third-party publishers;

maintain our client service standards;

develop and improve our operational, financial and management controls and maintaining
adequate reporting systems and procedures; and

hire, train and manage additional staff needed to manage future growth.
Our future success depends in part on the efficient performance of our software and technology infrastructure. As the
numbers of websites, Internet users and the amount of data collected increases, our technology infrastructure may not
be able to meet the increased demand. Unexpected constraints on our technology infrastructure could lead to slower
website response times or system failures and adversely affect the availability of websites and the level of user
responses received, which could result in the loss of clients or revenue or harm to our business and/or results of
operations.

In addition, our systems, procedures, processes, and controls may be inadequate to support our future operations. The
improvements required to manage growth may require us to make significant expenditures, and reallocate valuable
management resources. We may spend substantial amounts to secure hosting and other technical services and data
storage, upgrade our technology and network infrastructure to handle increased traffic on our owned-and-operated
websites and roll out new products and services. This expansion could be expensive and complex and could result in
inefficiencies or operational failures. If we do not implement this expansion successfully, or if we experience
inefficiencies and/or operational failures during our implementation, the quality of our products and services and our
users experience could decline. This could damage our reputation and cause us to lose current and potential users and
clients. The costs associated with these adjustments to our architecture could harm our operating results. Accordingly,
if we fail to effectively manage growth, our operating performance will suffer, and we may lose clients, key vendors
and key personnel.

We will need to expand our workforce to meet the needs of our business. We operate in a specialized niche of the
online advertising and data acquisition marketplace and finding experienced qualified applicants and training them
can prove challenging. If we are unable to hire, train and effectively manage a sufficient number new employees, we
may not be able to capitalize on opportunities and/or may not be able to continue to grow our business at past levels.
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Historically, our quarterly and annual results of operations have rapidly increased due to several favorable factors,
some of which are beyond our control. Moreover, we are one of the larger players in our market segment. Because of
these factors, we may not be able to increase our market share and/or sustain our recent rapid growth. Our inability to
sustain our growth could cause our performance and outlook to be below the expectations of securities analysts and
investors.

As a result of changes in our business model and the need for increased investments and expenditures for
certain businesses, products, services, and technologies, we may fail to maintain our margins, attract new
clients, or grow our revenues.

We have invested in new businesses, products, markets, services and technologies and plan to expand our work force
to meet the needs of revenue growth. Based on our experience, new websites, products and services have lower
margins than more established websites, products and services. If we are unsuccessful in our optimization efforts for
new websites and products, we may fail to maintain our margins, attract new clients or grow our revenues.

If we fail to compete effectively against other online marketing and media companies and other competitors, we
could lose clients and our revenue may decline.

The market for online marketing is intensely competitive, and we expect this competition to continue and to increase
in the future, both from existing competitors and, given the relatively low barriers to entry into the market, from new

competitors. We compete both for clients and for limited high-quality media. We compete for clients on the basis of a
number of factors, including return on investment of client s marketing spending, price, and client service.
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We compete with Internet and traditional media companies for a share of clients overall marketing budgets, including:

offline and online advertising agencies;

major Internet portals and search engine companies with advertising networks;

other online marketing service providers, including online affiliate advertising networks and
industry-specific portals or lead generation companies;

third-party publishers with their own sales forces that sell their online marketing services directly to clients;

in-house marketing groups and activities at current or potential clients;

offline direct marketing agencies;

mobile and social media; and

television, radio, and print companies.
Competition for web traffic among websites and search engines, as well as competition with traditional media
companies, has resulted and may continue to result in significant increases in media pricing, declining margins,
reductions in revenue, and loss of market share. In addition, if we expand the scope of our services, we may compete
with a greater number of websites, clients, and traditional media companies across an increasing range of different
services, including in vertical markets where competitors may have advantages in expertise, brand recognition, and
other areas. Major internet search companies such as Google, Yahoo! and Microsoft as well as social media platforms
such as Facebook have significant numbers of direct sales personnel and substantial proprietary advertising inventory
and web traffic that provide a significant competitive advantage. The trend toward consolidation in online marketing
may also affect pricing and availability of media inventory and web traffic. Many of our current and potential
competitors also enjoy other competitive advantages over us, such as longer operating histories, greater brand
recognition, larger client bases, greater access to advertising inventory on high-traffic websites, and greater financial,
technical, and marketing resources. As a result, we may not be able to compete successfully. The online advertising
marketplace is increasingly analytically driven and if the performance of our advertising services is not better than
other marketing service providers offerings, we could lose clients and market share.

A reduction in online marketing spend by our clients, a loss of clients or lower advertising yields may seriously
harm our business, financial condition, and results of operations. In addition, a substantial portion of our
revenue is generated from a limited number of clients and, if we lose a major client, our revenue will decrease
and our business and prospects may be harmed.
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We rely on clients marketing spend on our owned-and-operated websites. We have historically derived, and expects to
continue to derive, a significant portion of our revenue through the delivery of targeted advertisements, applications,
installs and actions and the delivery of qualified customers. One component of our platform that we use to generate
client interest is our system of monetization tools, which is designed to match users with client offerings in a manner
that optimizes revenue yield and end-user experience. Clients will stop spending marketing funds on our
owned-and-operated websites if their investments do not generate leads, actions or qualified users cost effectively. If
our yield-optimized monetization techniques to effectively target and match advertisements to our client offerings fail
to increase revenue or return on investment for our clients, our clients could curtail their advertising spend with us or
cease using our services altogether.

Furthermore, our top 20 advertisers account for a substantial portion of our revenue and two of our advertisers each
account for 10% or more of our revenue. Our advertising clients can generally terminate their agreements with us at
any time on little or no prior notice. Clients may also fail to renew their agreements or reduce their level of business
with us, leading to lower revenue.

Third-party publishers or vendors may engage in unauthorized or unlawful acts that could subject us to
significant liability or cause us to lose clients.

We generate a significant portion of our web visitors from online media that we purchase from third-party publishers.
While we actively monitor our publishers activities, we cannot police all such behavior. Any activity by third-party
publishers that clients view as potentially damaging to their brands, whether or not permitted by our contracts with our
clients, could harm our relationship with the client and cause the client to terminate its relationship with us, resulting
in a loss of revenue. In addition, we may also face liability for any failure of our third-party publishers or vendors to
comply with regulatory requirements. Users or customers may complain about the content of publisher ads which may
expose us to lawsuits and regulatory scrutiny. The law is unsettled on the extent of liability that an advertiser in our
position has for the activities of third-party publishers or vendors. We could be subject to costly litigation and, if we
are unsuccessful in defending, could incur damages for the unauthorized or unlawful acts of third-party publishers or
vendors.
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If we fail to continually enhance and adapt our products and services to keep pace with rapidly changing
technologies and industry standards, we may not remain competitive and could lose clients or advertising
inventory.

The online media and marketing industry is characterized by rapidly changing standards, changing technologies,
frequent new product and service introductions, and changing user and client demands. The introduction of new
technologies and services embodying new technologies and the emergence of new industry standards and practices
could render our existing technologies and services obsolete and unmarketable or require unanticipated investments in
technology. We continually make enhancements and other modifications to our proprietary technologies, and these
changes may contain design or performance defects that are not readily apparent. If our proprietary technologies fail to
achieve their intended purpose or are less effective than technologies used by our competitors, our business could be
harmed.

Our future success will depend in part on our ability to successfully adapt to these rapidly changing online media
formats and other technologies. If we fail to adapt successfully, we could lose clients or advertising inventory.

We are exposed to credit risk from and have payments disputes with our advertisers and agency clients and
may not be able to collect on amounts owed to us.

Many of our advertising clients are thinly capitalized and pose credit risks. While we run credit checks on our clients,
we may nevertheless have difficulty collecting on all amounts owed to it. Some of our clients may challenge the
determination of amounts we believe they owe or may refuse to pay because of performance related claims. In these
circumstances, we may have difficulty collecting on amounts we believe are owed.

A portion of our client business is sourced through advertising agencies. In many cases, agencies are not required to
pay us unless and until they are paid by the underlying client. In addition, many agencies are thinly capitalized and
have or may develop high-risk credit profiles. If an agency became insolvent, or if an underlying client does not pay
the agency, we may be required to write off accounts receivable as bad debt.

Damage to our reputation could harm our business, financial condition and results of operations.

Our business is dependent on attracting a large number of visitors to our websites and providing subscribers, leads,
inquiries, clicks, calls, applications, and customers to our clients, which depends in part on our reputation within the
industry and with our clients. Certain other companies within our industry regularly engage in activities that others
may view as unlawful or inappropriate. These activities by third parties may be seen as indicative of participants in
our industry and may therefore harm the reputation of all participants in our industry, including us.

Our ability to attract potential users and, thereby, clients, also depends in part on users receiving incentives, job
listings, prizes, samples and other content as well as attractive offers from our clients. If our users are not satisfied
with the content of our websites or our clients offerings, our reputation and therefore our ability to attract additional
clients and users could be harmed.

In addition, from time to time, we may be subject to investigations, inquiries or litigation by various regulators, which
may harm our reputation regardless of the outcome of any such action.

Any damage to our reputation, including from publicity from legal proceedings against us or companies that work

within our industry, governmental proceedings, consumer class action litigation, or the disclosure of information
security breaches or private information misuse, may adversely affect our business, financial condition and results of
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operations.

Our quarterly revenue and results of operations may fluctuate significantly from quarter to quarter due to
fluctuations in advertising spending, including seasonal and cyclical effects.

In addition to other factors that cause our results of operations to fluctuate, results may also be subject to seasonal
fluctuation. Furthermore, advertising spend on the Internet, similar to traditional media, tends to be cyclical and
discretionary as a result of factors beyond our control, including budgetary constraints and buying patterns of clients,
as well as economic conditions affecting the Internet and media industry. Poor macroeconomic conditions could
decrease our clients advertising spending and thereby have a material adverse effect on our business, financial
condition, and operating results.
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If the market for online marketing services fails to continue to develop, our success may be limited, and our
revenue may decrease.

The online marketing services market is relatively new and rapidly evolving, and it uses different measurements from
traditional media to gauge its effectiveness. Some of our current or potential clients have little or no experience using
the Internet for advertising and marketing purposes and have allocated only limited portions of their advertising and
marketing budgets to the Internet. The adoption of online marketing, particularly by those companies that have
historically relied upon traditional media for advertising, requires the acceptance of a new way of conducting
business, exchanging information and evaluating new advertising and marketing technologies and services. We cannot
assure that the market for online marketing services will continue to grow. If the market for online marketing services
fails to continue to develop or develops more slowly than we anticipate, our business and resale of operations may be
adversely affected.

Limitations on our ability to collect and use data derived from user activities, as well as new technologies that
block our ability to deliver Internet-based advertising, could significantly diminish the value of our services
and have an adverse effect on our ability to generate revenue.

When a user visits our websites, we use technologies to collect information and use registration data provided by users
and user response to our dynamically populated survey questions to collect additional user information to create a
robust user profile which we use in our targeted ad serving and customer data acquisition services. The use of personal
information is the subject of litigation, regulatory scrutiny and industry self-regulatory activities, including the
discussion of do-not-track technologies and guidelines.

Technologies, tools, software and applications (including new and enhanced web browsers) have been developed, and
are likely to continue to be developed, that can block or allow users to opt out of display, search, and Internet-based
advertising and content, or shift the location where advertising appears on pages so that our advertisements do not
show up in the most monetizable places on its pages or are obscured. Recently, app developers have developed ad
blocking apps for smartphones and other mobile devices which may hinder marketing activities to smartphone users.
As a result, the adoption of such technologies, tools, software, and applications could reduce the number of display
and search advertisements that we are able to deliver and/or our ability to deliver Internet-based advertising and this,
in turn, could reduce our results of operations.

Interruptions, failures or defects in our data collection systems, as well as privacy concerns and regulatory changes or
enforcement actions affecting us or our data partners ability to collect user data, could also limit our ability to analyze
data from, and thereby optimize, our clients marketing campaigns. If our access to data is limited in the future, we
may be unable to provide effective technologies and services to clients and may lose clients and revenue.

As a creator and a distributor of Internet content, we face potential liability and expenses for legal claims based
on the nature and content of the materials that we create or distribute. If we are required to pay damages or
expenses in connection with these legal claims, our results of operations and business may be harmed.

We display original content and third-party content on our websites and in our marketing messages. As a result, we
face potential liability based on a variety of theories, including defamation, negligence, deceptive advertising,
copyright or trademark infringement. We are also exposed to risk that content provided by third parties is inaccurate
or misleading, and for material posted to our websites by users and other third parties. These claims could divert
management time and attention away from our business and result in significant costs to investigate and defend,
regardless of the merit of these claims. In addition, if we become subject to these types of claims and are not
successful in our defense, we may be forced to pay substantial damages.
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Risks Relating to Our Common Stock

The concentration of our stock ownership may limit individual stockholder ability to influence corporate
matters.

As of March 11, 2016, officers and directors of the Company and its affiliates owned 66% of the Company s Common
Stock on a fully diluted basis. As a result, these stockholders may be in a position to exert significant influence over

all matters requiring stockholder approval, including the election of directors and determination of significant
corporate actions. The interests of these stockholders may not always coincide with the interests of other stockholders,
and these stockholders may act in a manner that advances their interests and not necessarily those of other
stockholders, and might affect the prevailing market price for our securities.

In addition, the Company has entered into a Stockholders Agreement (the Stockholders Agreement ), with certain
officers and directors of the Company and its affiliates, solely in their respective capacities as stockholders of the

Company. Under the Stockholders Agreement, the parties thereto agreed to vote in a certain manner on specified
matters, including an agreement to vote in favor of each party s duly approved nominees for the Board.
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Future issuances of shares of our Common Stock in connection with acquisitions or pursuant to our stock
incentive plan could have a dilutive effect on your investment.

During 2015 and through the date hereof, we issued 54,985,244 shares of our Common Stock in connection with
acquisitions or for other business purposes, and under our 2015 Stock Incentive Plan (the Plan ) as well as an
additional 9,277,000 shares underlying awards made under the Plan and other compensatory arrangements that are
subject to stockholder approval at our next annual meeting of stockholders. Future acquisitions may involve the
issuance of our common stock as payment, in part or in full, for the businesses or assets acquired. The benefits derived
by us from an acquisition might not exceed the dilutive effect of the acquisition. Pursuant to the Plan, our board of
directors may grant stock options, restricted stock units, or other equity awards to our directors and employees. When
these awards vest or are exercised, the issuance of shares of Common Stock underlying these awards may have a
dilutive effect on our Common Stock.

ITEM 1B. UNRESOLVED STAFF COMMENTS.
None.

ITEM 2. PROPERTIES.

IDI s headquarters are located at 2650 North Military Trail, Suite 300, Boca Raton, Florida 33431, where it leases
10,745 rentable square feet of office space in accordance with a 91 month lease entered into in December 2014. Our
Fluent offices are located at 33 Whitehall Street, New York, New York 10004 where we lease 16,889 rentable square
feet of office space.

ITEM 3. LEGAL PROCEEDINGS.

On October 27, 2014, TransUnion Risk and Alternative Data Solutions, Inc. ( TRADS ) filed a Complaint for
Declaratory Judgment against Interactive Data, among other parties, in the U.S. Bankruptcy Court, Southern District

of Florida, regarding a dispute over ownership of certain intellectual property purchased by The Best One, Inc. ( TBO )
from Ole Poulsen, the Company s Chief Science Officer ( Purchased IP ). TRADS has since dropped Interactive Data as
a party, and added TBO and Ole Poulsen. On June 10, 2015, over TRADS objections, the court granted TBO s motion
to expand the scope of discovery to include, among other things, whether TRADS is a good faith purchaser of any of

the Purchased IP, free of any fraud or misconduct by or on behalf of TRADS, and whether there was a fraud on the

court by TRADS. On February 22, 2016, TBO and Mr. Poulsen filed a motion for summary judgment seeking

judgment in their favor on all claims based upon, among other things, TRADS having committed a fraud on the court.
Briefing on that motion will be completed on April 8, 2016. Trial is scheduled to begin May 16, 2016. As of the date

of this report, this case is ongoing. Should the case be tried, an adverse ruling could have an immediate near-term
impact on the Company s financial position, results of operations, and liquidity.

On October 23, 2014, TRADS filed a Complaint and Motion for Temporary Injunction, in the Fifteenth Judicial

Circuit Court in and for Palm Beach County, Florida, against James Reilly, President and Chief Operating Officer of
the Company, seeking relief for alleged violation of a noncompetition agreement. On February 5, 2015, after the
presentation of TRADS case, the court denied TRADS motion for a temporary injunction to prohibit Mr. Reilly from
continuing employment with TBO. TRADS appealed that order, and on December 2, 2015, the Fourth District Court

of Appeal reversed the order denying the temporary injunction and remanded for Mr. Reilly to present his case
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opposing the preliminary injunction. Mr. Reilly has appealed that order to the Supreme Court of Florida. The Supreme
Court of Florida has not yet decided if it will accept jurisdiction of the appeal. A calendar call is scheduled in the case
on March 18, 2016 to set a hearing date on TRADS motion for temporary injunction. An adverse ruling could have an
immediate near-term impact on the Company s financial position, results of operations, and liquidity. As of the date of
this report, this case is ongoing.

On November 26, 2014, TRADS filed a Complaint and Motion for Preliminary Injunction, in the United States
District Court, Southern District of Florida, against Daniel MacLachlan, former Chief Financial Officer and Treasurer
of TBO, seeking relief for alleged violation of a noncompetition agreement. On February 10, 2015, the court granted
TRADS motion for preliminary injunction against Mr. MacLachlan s continued employment with TBO. That
preliminary ruling was appealed and, on August 27, 2015, the appellate court vacated the injunction and remanded the
case to the lower court for reconsideration. On October 29, 2015, the lower court reinstated the injunction through
February 10, 2016. The preliminary injunction has now expired, and Mr. MacLachlan resumed performing services
for the Company on February 11, 2016. On February 22, 2016, Mr. MacLachlan filed a motion for partial summary
judgment seeking judgment in his favor on both of TRADS claims. Briefing on that motion is not yet complete. On
March 15, 2016, the court dismissed TRADS claim for injunctive relief as moot, pursuant to a joint stipulation of the
parties. An adverse ruling could have an immediate near-term impact on the Company s financial position, results of
operations, and liquidity. As of the date of this report, this case is ongoing.
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On July 28, 2015, TRADS filed a Complaint and Motion for Preliminary Injunction in the United States District

Court, Southern District of Florida, against Surya Challa, Vice President of Technology of TBO, seeking relief for an
alleged violation of a noncompetition agreement. The hearing on TRADS Motion for Preliminary Injunction was held
on February 19, 2016. The court has not yet issued a ruling on that motion. An adverse ruling could have an

immediate near-term impact on the Company s financial position, results of operations, and liquidity. As of the date of
this report, this case is ongoing.

In addition to the foregoing, we may be involved in litigation from time to time in the ordinary course of business. We
do not believe that the ultimate resolution of any such matters will have a material adverse effect on our business,
financial condition or results of operations. However, the results of such matters cannot be predicted with certainty
and we cannot assure you that the ultimate resolution of any legal or administrative proceeding or dispute will not
have a material adverse effect on our business, financial condition and results of operations.

ITEM 4. MINE SAFETY DISCLOSURES.
Not Applicable.

PART II

ITEM 5. MARKET FOR REGISTRANT S COMMON EQUITY, RELATED STOCKHOLDER MATTERS
AND ISSUER PURCHASES OF EQUITY SECURITIES.
Our common stock is listed on the NYSE MKT under the symbol IDI. On March 19, 2015, we effected a one-for-five
reverse split of our issued and outstanding common stock ( Reverse Stock Split ). Trading of the IDI common stock on
a post-Reverse Stock Split adjusted basis began at the opening of business on the morning of March 20, 2015. All
historic share and per share information, including earnings per share, in this 2015 Form 10-K have been adjusted to
reflect the Reverse Stock Split. The table below sets forth, for the respective periods indicated, the high and low prices
for our common stock as reported on the NYSE MKT, as applicable.

Bid Prices

High Low
2015
First Quarter $ 7.48 $3.75
Second Quarter $11.75 $6.10
Third Quarter $12.80 $5.14
Fourth Quarter $10.71 $5.75
2014
First Quarter $ 8.25 $5.60
Second Quarter $ 6.55 $3.25
Third Quarter $ 4.90 $2.25
Fourth Quarter $ 4.75 $2.25

We paid no dividends or made any other distributions in respect of our common stock during our fiscal years ended
December 31, 2015 and 2014, and we have no plans to pay any dividends or make any other distributions in the
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future. Our Credit Agreement prohibits us from paying dividends on our equity securities, other than dividends on
common stock which accrue (but are not paid in cash) or are paid in kind, or dividends on preferred stock which
accrue (but are not paid in cash) or are paid in kind.

As of March 17, 2016, there were 45,991,941 shares of our common stock issued and outstanding. As of March 17,
2016 there were 129 record holders of our common stock.
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Performance Graph

The following graph and table compare the stockholder s cumulative total return for the five-year period beginning
December 31, 2010, assuming $100 invested and the investment of dividends, if such amounts had been invested in:
(i) our common stock; (ii) the stocks included in the NYSE Composite Index and (iii) the stocks included in the NYSE
Arca Technology Index. The comparisons reflected in the graph and table is not intended to forecast the future
performance of our stock and may not be indicative of future performance.

12/10 12/11 12/12 12/13 12/14 12/15

IDI, Inc. 100.00  20.90 38.23 48.55 26.37 47.20

NYSE Composite 100.00 96.16 111.53 140.85 150.35 144.21

NYSE Arca Technology 100.00  73.06 69.08 93.39 80.40 73.60
24
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ITEM 6. SELECTED FINANCIAL DATA.

The following selected consolidated financial data should be read in conjunction with the consolidated financial
statements and notes thereto and Management s Discussion and Analysis of Financial Condition and Results of
Operations appearing elsewhere in this Annual Report on Form 10-K. The consolidated statements of income data and
the consolidated balance sheets data for the years ended, and as of, December 31, 2015 and 2014 are derived from our
audited consolidated financial statements.

Year Ended December 31,
(In thousands, except share and per share data) 2015 M 2014 @
Statements of Operations:
Revenue $ 14,091 $ 817
Loss from operations $  (44,400) $ (777)
Net loss from continuing operations $ (42,585) $ (610)
Net loss from discontinued operations attributable
to IDI $ (41,950) $
Net loss attributable to IDI $ (84,535) $ (610)
Basic and diluted loss per share ()
Continuing operations $ 3.27) $ (0.14)
Discontinued operations (3.22)

$ (6.48) $ (0.14)
Weighted average shares used in computation of
loss per share - Basic and diluted 13,036,082 4,501,041

() Financial data of Fluent LLC, a subsidiary acquired by the Company on December 8, 2015, for the period from
December 9, 2015 to December 31, 2015 were included in the Consolidated Statements of Operations.

2 As IDI Holdings, LLC, the accounting acquirer of the merger consummated effective as of March 21, 2015, was
incorporated on September 22, 2014, the comparative figures for the year ended December 31, 2014 were from
the date of inception through December 31, 2014.

() Earnings per share tables may contain summation differences due to rounding.

(In thousands) December 31, 2015 December 31, 2014
Balance sheets:

Total assets $ 289,192 $ 13,315
Long-term debt, net $ 48,668 $

Total shareholders equity $ 205,895 $ 12,107

ITEM7. MANAGEMENT S DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND
RESULTS OF OPERATIONS.

You should read the following discussion in conjunction with our consolidated financial statements and related notes

included in this Annual Report on Form 10-K. This Annual Report on Form 10-K contains certain forward-looking

statements within the meaning of the Private Securities Litigation Reform Act of 1995 ( PSLRA ), Section 27A of the

Securities Act of 1933, as amended (the Securities Act ), and Section 21E of the Securities Exchange Act of 1934, as
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amended, (the Exchange Act ), about our expectations, beliefs, or intentions regarding our business, financial
condition, results of operations, strategies, or prospects. You can identify forward-looking statements by the fact that
these statements do not relate strictly to historical or current matters. Rather, forward-looking statements relate to
anticipated or expected events, activities, trends, or results as of the date they are made. Because forward-looking
statements relate to matters that have not yet occurred, these statements are inherently subject to risks and
uncertainties that could cause our actual results to differ materially from any future results expressed or implied by
the forward-looking statements. Many factors could cause our actual activities or results to differ materially from the
activities and results anticipated in forward-looking statements. These factors include those contained in Part I, Item
1A. Risk Factors of this Annual Report on Form 10-K. We do not undertake any obligation to update
forward-looking statements, except as required by law. We intend that all forward-looking statements be subject to the
safe harbor provisions of PSLRA. These forward-looking statements are only predictions and reflect our views as of
the date they are made with respect to future events and financial performance.

Overview

IDL, Inc. ( we , us , our , IDI ,orthe Company ), a Delaware corporation, is a data and analytics company providing
information and marketing solutions to businesses in a variety of industries. Through
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powerful analytics, we transform data into intelligence, in a fast and efficient manner, so that our clients can spend
their time on what matters most running their organizations with confidence. Through leading-edge, proprietary
technology and a massive data repository, our data and analytical solutions harness the power of data fusion,
uncovering the relevance of disparate data points and converting them into comprehensive and insightful views of
people, businesses, assets and their interrelationships. We empower clients across markets and industries to better
execute all aspects of their business.

The Company serves the risk management and the consumer marketing industries through its consolidated
subsidiaries, Interactive Data, LLC and Fluent, LLC ( Fluent ), respectively. Interactive Data provides information
solutions to a broad and diverse set of industries including financial services, insurance, healthcare, corporate risk, law
enforcement, government, collections, retail, and legal, for purposes including identity verification, location, due
diligence, risk management, prevention and detection of fraud and abuse, legislative compliance, and debt

recovery. Fluent provides people-based, digital marketing solutions to leading consumer brands and direct marketers
utilizing Fluent s proprietary audience data and technology to enable marketers to acquire their best customers, with
precision, at a massive scale. We provide our services to organizations in the United States.

We provide unique and compelling solutions essential to the daily workflow of organizations within both the public
and private sectors. Our next-generation, cloud-based data fusion platform, customer acquisition technology platform,
proprietary algorithms, and massive database consisting of public record, proprietary, and publicly-available data, as
well as a unique, first-party database of self-reported information on millions of consumers, enables the delivery of
differentiated products and solutions used for a variety of essential functions throughout the customer life cycle from
customer identification and authentication, through investigation and validation, to customer acquisition and retention.

Previously, the Company provided advertising services in the out-of-home advertising industry in China under the
name Tiger Media, Inc. ( Tiger Media ). On March 21, 2015 Tiger Media completed the acquisition of The Best One,
Inc. ( TBO ). In the transaction (the TBO Merger ), TBO became a wholly owned subsidiary of Tiger Media, with TBO
changing its name to IDI Holdings, LLC and Tiger Media changing its name to IDI, Inc. TBO was a holding company
engaged in the acquisition of operating businesses and the acquisition and development of technology assets across
various industries. Previously, on October 2, 2014, TBO acquired 100% of the membership interests of Interactive
Data. Historically, Interactive Data provided data solutions and services to the Accounts Receivable Management
industry, consisting primarily of collection agencies, collection law firms, and debt buyers, for location and identity
verification, legislative compliance and debt recovery. Interactive Data now serves the entirety of the risk
management industry. Through leading-edge, proprietary technology, an advanced systems architecture, and a
massive data repository, Interactive Data addresses the rapidly growing need for actionable intelligence.

Before the TBO Merger, on March 19, 2015, Tiger Media effected a one-for-five reverse stock split (the Reverse
Split ). The principal effect of the Reverse Split was to decrease the number of outstanding shares of each of Tiger
Media s ordinary shares. Except for de minimus adjustments for the treatment of fractional shares, the Reverse Split
did not have any dilutive effect on Tiger Media shareholders and the relative voting and other rights that accompany
the shares were not affected by the Reverse Split. In addition, the proportion of shares owned by shareholders relative
to the number of shares authorized for issuance remained the same because the authorized number of shares were
decreased in proportion to the Reverse Split from 1,000,000,000 shares to 200,000,000 shares. The authorized number
of preferred shares were not affected by the Reverse Split and remain at 10,000,000 preferred shares. Also before the
TBO Merger, on March 20, 2015, Tiger Media completed its domestication from the Cayman Islands to Delaware as a
Delaware corporation (the Domestication ). Following the Domestication and the Reverse Split, on the effective date
of the TBO Merger, TBO merged into TBO Merger Sub, with TBO Merger Sub continuing as the surviving company
and a wholly-owned subsidiary of Tiger Media.
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On April 8, 2015, TBO Merger Sub s entity name was changed to IDI Holdings, LLC ( IDI Holdings ), which is a
wholly owned subsidiary of the Company. On April 30, 2015, Tiger Media changed its name to IDI, Inc.

For accounting purposes, the Company recognized the TBO Merger in accordance with Accounting Standards
Codification ( ASC ) Topic 805-40, Reverse Acquisitions . Accordingly, the Company has been recognized as the
accounting acquiree in the TBO Merger, with IDI Holdings being the accounting acquirer, and the Company s
consolidated financial statements for the reporting periods from January 1, 2015 through March 21, 2015 being those
of IDI Holdings, not Tiger Media. The Company s consolidated financial statements for the periods since March 22,
2015, the day after which the TBO Merger was consummated, recognize Tiger Media and IDI Holdings as a
consolidated group for accounting and reporting purposes, albeit with a carryover capital structure inherited from
Tiger Media (attributable to the legal structure of the transaction).

As a result of the TBO Merger, and although it was the Company s intention to continue to operate and further develop
its Advertising Business (as defined below) both in China and the United States as of the Effective Date of TBO
Merger, on June 30, 2015, in connection with the continuing shift in IDI s focus towards the big data and analytics
sector, the Company s Board of Directors approved a plan under which the Company discontinued the operations of its
Chinese-and British Virgin Islands-based subsidiaries (collectively, the Advertising Business ). The Advertising
Business was focused primarily on the out-of-home advertising industry in China. Out-of-home advertising typically
referred to advertising media in public places, such as billboards and screen displays. The purpose of the plan is to
focus the Company s resources on the big data and analytics sector, where the Company believes the
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opportunities for future growth are substantially greater. Additionally, due to the continuing negative cash flow from
operations of the Advertising Business, the Company elected not to invest further in this business. As of December 31,
2015, the Company has disposed of all assets and liabilities related to its Advertising Business.

On November 16, 2015, the Company entered into an Agreement and Plan of Merger (the Fluent Merger Agreement )
by and among the Company, Fluent Acquisition I, Inc., a Delaware corporation and wholly-owned subsidiary of the
Company ( Fluent Merger Sub ), Fluent Acquisition II, LLC, a Delaware limited liability company and wholly-owned
subsidiary of the Company ( Fluent Merger Co ), Fluent, Inc., a Delaware corporation ( Fluent Inc ), the sellers of the
Company (each, a Seller and collectively, the Sellers ), and Ryan Schulke, as the representative of each Seller.

On December 8, 2015 (the Effective Date of Fluent Acquisition ), the Company completed the acquisition of Fluent
Inc (the Fluent Acquisition ), pursuant to the Fluent Merger Agreement.

On December 9, 2015, Fluent Merger Co, the surviving entity during the Fluent Acquisition, changed its name to
Fluent LLC ( Fluent ). IDI is the legal and accounting acquirer of the Fluent Acquisition. Fluent is a leader in
people-based digital marketing and customer acquisition, serving over 500 leading consumer brands and direct
marketers. Fluent s proprietary audience data and robust ad-serving technology enables marketers to acquire their best
customers, with precision, at a massive scale. Leveraging compelling content, unique first-party data assets, and
real-time survey interaction with customers, Fluent has helped marketers acquire millions of new prospective
customers since its inception.

The Sellers received $99.3 million in cash, and 300,037 shares of the Company s Series B Non-Voting Convertible
Preferred Stock, par value $0.0001 per share (the Series B Preferred ), which converted into 15,001,850 shares of the
Company s Common Share on February 22, 2016. The cash component of the Fluent Acquisition and transaction costs
were largely funded by $50.0 million from the sales of Series B Preferred and warrants to certain investors, a total of

$10.0 million bridge loans ( Bridge Loans ) from certain investors, and a $45.0 million term loan ( Term Loan ) pursuant
to a Credit Agreement ( Credit Agreement ) dated December 8, 2015 with Fluent as the lender, the Company and

related parties as guarantors and the financial institutions party thereto from time to time as lenders, and Whitehorse
Finance, Inc., as the administrative agent (the Agent ).

Under the Credit Agreement, Fluent s obligations and the obligations of the guarantors are secured by substantially all
of such entities assets. The Credit Agreement has a term of five years. The Term Loan bears interest at LIBOR (with a
floor of 0.5%) plus 10.5% per annum, payable in cash, plus an additional 1.0% per annum payable, at Fluent s election,
in-kind ( PIK ) or in cash. Interest under the Term Loan is payable monthly, including monthly compounding of

PIK interest. The Credit Agreement provides for quarterly principal payments of $563 commencing March 31, 2016.
Additionally, 50% of excess cash flow of Fluent and its subsidiaries for the immediately preceding fiscal year is
required to be paid towards the Term Loan obligations, commencing with the fiscal year ending December 31, 2016.
The Credit Agreement provides for certain other customary mandatory prepayments upon certain events, and also
provides for certain prepayment premiums during the first 4 years of the Term Loan, provided that the prepayment
premiums are not applicable to scheduled payments of principal, the required excess cash flow payments and certain
other required prepayments.

The Credit Agreement contains customary representations and warranties, covenants (including certain financial
covenants), and events of default, upon the occurrence of which the Agent may accelerate the obligations under the
Credit Agreement. The financial covenants include the requirement that the Company and its subsidiaries attain

certain quarterly minimum earnings before interest, income taxes, depreciation and amortization expenses ( EBITDA )
thresholds. Fluent and its subsidiaries (i) attain certain quarterly minimum EBITDA thresholds, (ii) meet certain
leverage ratios on a quarterly basis, (iii) meet certain fixed charge coverage ratios on a quarterly basis, and (iv)
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maintain at all times cash and cash equivalent balances of at least $2.0 million (or such lesser amount agreed to by the
Agent), in the aggregate.

Our principal executive offices are located at 2650 North Military Trail, Suite 300, Boca Raton, Florida 33431 and our
telephone number is (561) 757-4000. Our Internet websites are www.ididata.com and www.fluentco.com. The website
addresses provided in this Annual Report on Form 10-K are not intended to function as a hyperlink and information
obtained on the websites is not and should not be considered part of this Annual Report on Form 10-K and is not
incorporated by reference in this Annual Report on Form 10-K.

In order for the Company to continue to develop new products, grow its existing business and expand into additional
markets, we must generate and sustain sufficient operating profits and cash flow in future periods. This will require us
to generate additional sales from current products and new products currently under development. We have begun
building out our sales organization to drive current products and to introduce new products into the market place. We
will incur increased compensation expenses for our sales and marketing, executive and administrative, and
infrastructure related persons as it increases headcount in the next 12 months.
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Our Segments

The Company s operations are organized in two reportable segments: (i) Information Services and (ii) Performance
Marketing. For additional financial information regarding our two reportable segments, please refer to Note 16 of the
Notes to Consolidated Financial Statements set forth in Part II, Item 8 of this Annual Report on Form 10-K.

Information Services

Leveraging leading-edge technology, proprietary algorithms, and massive datasets, and through intuitive and powerful
analytical applications, we provide data and analytical solutions for businesses within the risk management and
consumer marketing industries. These businesses use our services to acquire new customers, identify cross-selling
opportunities, collect debt, verify consumer identities, investigate fraud and abuse, mitigate risk, and to connect and
analyze online, offline, customer and partner data to better know their customers. The core capabilities and technology
systems in our Information Services segment allow us to serve multiple industries and solve a broad range of business
issues. Products within our Information Services segment include:

idiCORE - a forthcoming platform that provides instant, comprehensive views of individuals, businesses,
assets and their interrelationships. idiCORE is an advanced analytical solution to be used across multiple
industries, including law enforcement, government, financial services, insurance, and corporate risk.

idiBASIC - a streamlined consumer verification and location solution. Use cases include identity verification
for retail transactions and skip tracing for a multitude of industries, including collection agencies, law firms,
bail bond agents, and process servers.

idiVERIFIED - offers a risk-free solution for collection professionals, greatly enhancing judgment recovery
efforts. We utilize numerous proprietary data sources, coupled with manual verification methods, to discover
debtor assets for garnishment and seizure.

Batch Processing - leveraging a massive consumer database and advanced data analytics, we verify and
augment client data, providing insight for a variety of uses within a large number of industries. Batch
processing is conducted through secure file transfers or real-time data flow.

Hosted Customer Acquisition - empowering clients to rapidly grow their prospective customer base by using
declarative data to identify and acquire their best customers at massive scale and connect with them.

Audience Now - leveraging our massive database to create audience segments that can be used by clients for
programmatic advertising purchases across multiple channels.

Performance Marketing

Performance Marketing deterministically targets consumers across various marketing channels and devices, through
the user-supplied acquisition of personally identifiable information on behalf of our clients, such as email addresses,
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other identifying information and responses to dynamically populated survey questions, which can be used for
traditional email marketing but also increasingly for the precise targeting of ads to individuals across mobile, social,
search, video, and display advertising. We help brands, advertisers and marketers find the right customers and better
engage with their customers, manage their audience distribution to optimize media spend and provide consumers with
better experiences and access to the things that matter most to them. Products within our Performance Marketing
segment include:

LiveConnect - enabling our clients to reconnect with their users by identifying when those users are
accessible to receive targeted ads.

Display Advertising - using our targeted data acquisition strategy and the compelling content of our owned
and operated promotional websites to drive targeted users to our clients sites.
Industry Trends and Uncertainties

Operating results are affected by the following factors that impact the big data and analytics sector in the United
States:

The macroeconomic conditions, including the availability of affordable credit and capital, interest rates,
inflation, employment levels and consumer confidence, influences our revenues. Macroeconomic conditions
also have a direct impact on overall technology, marketing and advertising expenditures in the U.S. As
marketing budgets are often more discretionary in nature, they are easier to reduce in the short term as
compared to other corporate expenses. Future widespread economic slowdowns in any of the industries or
markets our clients serve could reduce the technology and marketing expenditures of our clients and
prospective customers.
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Our revenues are also significantly influenced by industry trends, including the demand for business
analytics services in the industries we serve. Companies are increasingly relying on business analytics and
big-data technologies to help process data in a cost-efficient manner. As customers have gained the ability to
rapidly aggregate data generated by their own activities, they are increasingly expecting access to real-time
data and analytics from their service providers as well as solutions that fully integrate into their workflows.
The increasing number and complexity of regulations centered around data and provision of information
services makes operations for businesses in the big data and analytic sector more challenging.

The enactment of new or amended legislation or industry regulations pertaining to consumer or private

sector privacy issues could have a material adverse impact on information and marketing services.

Legislation or industry regulations regarding consumer or private sector privacy issues could place

restrictions upon the collection, sharing and use of information that is currently legally available, which

could materially increase our cost of collecting and maintaining some data. These types of legislation or

industry regulations could also prohibit us from collecting or disseminating certain types of data, which

could adversely affect our ability to meet our clients requirements and our profitability and cash flow targets.
Company Specific Trends and Uncertainties

Our operating results are also directly affected by company-specific factors, including the following:

Some of our competitors have substantially greater financial, technical, sales and marketing resources, better
name recognition and a larger customer base. Even if we introduce advanced products that meet evolving
customer requirements in a timely manner, there can be no assurance that our new products will gain market
acceptance.

Certain companies in the big data and analytics sector have expanded their product lines or technologies in
recent years as a result of acquisitions. Further, more companies have developed products which conform to
existing and emerging industry standards and have sought to compete on the basis of price. We anticipate
increased competition from large data and analytics vendors. Increased competition in the big data and
analytics sector could result in significant price competition, reduced profit margins or loss of market share,
any of which could have a material adverse effect on our business, operating results and financial condition.
There can be no assurance that we will be able to compete successfully in the future with current or new
competitors.

Critical Accounting Policies and Estimates

Management s discussion and analysis of financial condition and results of operations are based upon IDI s
consolidated financial statements, which have been prepared in accordance with accounting principles generally
accepted in the United States. The preparation of these financial statements requires IDI to make estimates and
judgments that affect the reported amounts of assets, liabilities, revenues and expenses, and related disclosure of
contingent assets and liabilities. On an ongoing basis, IDI evaluates its estimates, including those related to the
allowance for doubtful receivables, useful lives of property and equipment and intangible assets, recoverability of the
carrying amounts of property and equipment, goodwill and intangible assets, accounting for business combinations,
and the assessment of contingent obligations. We base our estimates on historical experience and on various other
assumptions that are believed to be reasonable under the circumstances, the results of which form the basis for making
judgments about the carrying values of assets and liabilities that are not readily apparent from other sources. Actual
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results may differ from these estimates under different assumptions or conditions.

We believe the following critical accounting policies govern our more significant judgments and estimates used in the
preparation of our consolidated financial statements.

Revenue Recognition

We provide information services and performance marketing services, and generally recognize revenue when
persuasive evidence of an arrangement exists, delivery has occurred or a service has been rendered, the price is fixed
or determinable and collection is reasonably assured.

Information services revenue is generated from the risk management industry and consumer marketing industry.
Information services revenue generated from the risk management industry is generally recognized on (a) a
transactional basis determined by the customers usage, (b) a monthly fee or (c) a combination of both. Revenues
pursuant to contracts containing a monthly fee are recognized ratably over the contract period, which is generally one
year. Revenues pursuant to transactions determined by the customers usage are recognized when the transaction is
complete. Information services revenue generated from the consumer marketing industry is generally recognized when
the leads are delivered, in accordance with terms detailed in the agreements. These terms typically call for a specific
transactional unit price per lead delivered based on predefined qualifying conditions (most significant, each user must
be validated). Additional revenues are generated through revenue-sharing agreements with marketers who email offers
to users provided by the Company from the Company s owned and operated sites.
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Performance marketing revenue is recognized when the conversions are generated based on predefined user actions
(for example, a click, a registration, an app install or a coupon print) subject to certain qualifying conditions (most
significant, each user must be validated), in accordance with terms detailed in advertiser agreements and/or the
attendant insertion orders. These terms typically call for a specific transactional unit price per conversion generated.
These leads and user actions mentioned above are tracked in real time by the Company s systems, reported, recorded,
and regularly reconciled against advertiser data either in real time or at various contractually defined periods,
whereupon the number of qualified leads during such specified period are finalized and adjustments, if any, to revenue
are made.

Costs associated with separately priced customer service contracts are generally expensed as incurred.

Customer payments received in excess of the amount of revenue recognized are recorded as deferred revenue in the
consolidated balance sheets, and are recognized as revenue when the services are rendered. As of December 31, 2015,
deferred revenue totaled $783, all of which is expected to be realized in 2016.

The Company sells its products or provides services to customers with normal payment terms ranging from due upon
receipt to 60 days. Rarely does the Company extend payment terms beyond their normal terms.

Allowances for Doubtful Accounts

The Company maintains allowance for doubtful accounts for estimated losses resulting from the inability of its
customers to make required payments. Management determines whether an allowance needs to be provided for an
amount due from a customer depending on the aging of the individual balances receivable, recent payment history,
contractual terms and other qualitative factors such as status of business relationship with the customer. Historically,
the Company estimates for doubtful accounts have not differed materially from actual results. The amount of the
allowance for doubtful accounts was $318 and $105 as of December 31, 2015 and 2014, respectively.

Income Taxes

The Company follows ASC subtopic 740-10 for recording the provision for income taxes. ASC 740-10 requires the
use of the asset and liability method of accounting for income taxes. Under the asset and liability method, deferred tax
assets and liabilities are computed based upon the difference between the financial statement and income tax basis of
assets and liabilities using the enacted marginal tax rate applicable when the related asset or liability is expected to be
realized or settled. Deferred income tax expenses or benefits are based on the changes in the asset or liability each
period. If available evidence suggests that it is more likely than not that some portion or all of the deferred tax assets
will not be realized, a valuation allowance is required to reduce the deferred tax assets to the amount that is more
likely than not to be realized. Future changes in such valuation allowance are included in the provision for deferred
income taxes in the period of change.

The Company applies ASC Topic 740, Income Taxes . ASC 740 clarifies the accounting for uncertain tax positions.
This interpretation requires that an entity recognizes in the consolidated financial statements the impact of a tax
position, if that position is more likely than not of being sustained upon examination, based on the technical merits of
the position. Recognized income tax positions are measured at the largest amount that is greater than 50% likely of
being realized. Changes in recognition or measurement are reflected in the period in which the change in judgment
occurs. The Company s accounting policy is to accrue interest and penalties related to uncertain tax positions, if and
when required, as interest expense and a component of other expenses, respectively, in the consolidated statements of
operations.
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Goodwill
In accordance with ASC Topic 350, [Intangibles - Goodwill and Other , goodwill is tested at least annually for
impairment, or when events or changes in circumstances indicate that the carrying amount of such assets may not be

recoverable, by assessing qualitative factors or performing a quantitative analysis in determining whether it is more
likely than not that its fair value exceeds the carrying value.
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On October 1, 2015, we performed a quantitative Step One assessment. A quantitative Step One assessment involved
determining the fair value of each reporting unit using market participant assumptions. If we believe that the carrying
value of a reporting unit with goodwill exceeds its estimated fair value, we will perform a quantitative Step Two
assessment. Step Two compares the carrying value of the reporting unit to the fair value of all of the assets and
liabilities of the reporting unit (including any unrecognized intangibles) as if the reporting unit was acquired in a
business combination. If the carrying amount of a reporting unit s goodwill exceeds the implied fair value of its
goodwill, an impairment loss is recognized in an amount equal to the excess. The results of our Step One assessment
proved that the estimated fair value of each reporting unit exceed the carrying value, and therefore a Step Two
assessment was not performed. We concluded that Goodwill was not impaired as of December 31, 2015 and 2014.

For purposes of reviewing impairment and the recoverability of goodwill, we must make various assumptions
regarding estimated future cash flows and other factors in determining the fair values of the reporting unit.

Impairment of long-lived assets

Finite-lived intangible assets are amortized over their respective useful lives and, along with other long-lived assets,
are evaluated for impairment periodically whenever events or changes in circumstances indicate that their related
carrying amounts may not be recoverable in accordance with ASC Topic 360-10-15, Impairment or Disposal of
Long-Lived Assets . In evaluating long-lived assets for recoverability, including finite-lived intangibles and property
and equipment, the Company uses its best estimate of future cash flows expected to result from the use of the asset
and eventual disposition in accordance with ASC Topic 360-10-15. To the extent that estimated future undiscounted
cash inflows attributable to the asset, less estimated future undiscounted cash outflows, are less than the carrying
amount, an impairment loss is recognized in an amount equal to the difference between the carrying value of such
asset and its fair value. Assets to be disposed of and for which there is a committed plan of disposal, whether through
sale or abandonment, are reported at the lower of carrying value or fair value less costs to sell. The Company
evaluated its long-lived assets for recoverability and determined no impairment was necessary.

Asset recoverability is an area involving management judgment, requiring assessment as to whether the carrying value
of assets can be supported by the undiscounted future cash flows. In calculating the future cash flows, certain

assumptions are required to be made in respect of highly uncertain matters such as revenue growth rates, gross margin
percentages and terminal growth rates.
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We measure share-based compensation expenses in connection with our share-based awards based on the estimated
fair value of the awards on the date of grant, net of estimated forfeitures, and recognize them as compensation
expenses over the service period for such awards expected to vest. Therefore, we only recognize compensation cost
for those awards expected to vest over the service period of the award.

The fair value of restricted stock units is determined based on the number of shares granted and the quoted price of
our common share and fair value of share options is estimated on the date of grant using a Black-Scholes model. We
estimate the forfeiture rate based on our historical experience of forfeitures. If our actual forfeiture rate is materially
different from our estimate, share-based compensation expense could be significantly different from what we have
recorded in the current period. We estimate the volatility of our shares on the date of grant utilizing the historical
volatility of our publicly-traded shares. We estimate the risk-free interest rate based on rates in effect for United States
government bonds with terms similar to the expected lives of the stock options, at the time of grant. The estimated
number of stock awards that will ultimately vest requires judgment, and to the extent actual results or updated
estimates differ from our current estimates, such amount will be recorded as a cumulative adjustment in the period
estimates are revised. Changes in our estimates and assumptions may cause us to realize material changes in
share-based compensation expenses in the future.

We have issued share-based awards with performance-based vesting criteria. Achievement of the milestones must be
probable before we begin recording share-based compensation expense. At each reporting date, we review the
likelihood that these awards will vest and if the vesting is deemed probable, we begin to recognize compensation
expense at that time. In the period that achievement of the performance-based criteria is deemed probable, US GAAP
requires the immediate recognition of all previously unrecognized compensation since the original grant date. As a
result, compensation expense recorded in the period that achievement is deemed probable could include a substantial
amount of previously unrecorded compensation expense related to the prior periods. If ultimately performance goals
are not met, for any share-based awards where vesting was previously deemed probable, previously recognized
compensation cost will be reversed.

Recently Issued Accounting Standards

See Item 8 of Part II, Financial Statements and Supplementary Data Note 2. Summary of significant accounting
policies - (1) Recently issued accounting standards .

Results of Operations
Year ended December 31, 2015 compared to the year ended December 31, 2014

For accounting purposes, IDI Holdings was the accounting acquirer, and acquired Tiger Media on March 21, 2015. As
such, only results of operations during the period from March 22, 2015 to December 31, 2015 of Tiger Media were
included into the consolidated financial statements of IDI for the year ended December 31, 2015. The Company has
disposed of all assets and liabilities related to the Advertising Business as of December 31, 2015, and the operating
results of the Advertising Business for the year ended December 31, 2015 are reflected as Discontinued Operations.

On December 8, 2015, the Company completed the acquisition of Fluent. The results of operations of Fluent for the

period from December 9, 2015 to December 31, 2015 are included into the Company s consolidated financial
statements for the year ended December 31, 2015.
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In addition, as IDI Holdings, the accounting acquirer, was formed on September 22, 2014, and the comparative figures
during the corresponding periods in 2014 are not material and are not discussed in this section.

Mainly due to the factors mentioned above, significant changes in results of operations were noted for the year ended
December 31, 2015, in comparison with the year ended December 31, 2014.

Revenue. Total revenue increased $13.3 million, or 1625%, to $14.1 million for the year ended December 31, 2015,
from $0.8 million for the year ended December 31, 2014. The increase was a result of the acquisition of Fluent
effective December 8, 2015, which included the results of operations of Fluent for the period from December 9, 2015
through December 31, 2015. In addition, as IDI Holdings, the accounting acquirer of the reverse merger consummated
effective as of March 21, 2015, was incorporated on
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September 22, 2014, the comparative figures of the Company for the corresponding period in 2014 were from
September 22, 2014, the date of inception, through December 31, 2014. The Information Services segment
contributed $6.4 million for the year ended December 31, 2015, versus $0.8 million for the year ended December 31,
2014. The Performance Marketing segment contributed $7.7 million for the year ended December 31, 2015, versus $0
for the year ended December 31, 2014.

Gross praofit. Gross profit ratio was 27% and 59% for the years ended December 31, 2015 and 2014, respectively. The
decrease in gross profit ratio was mainly the result of the following:

In the Information Services segment, gross profit as a percentage of revenue is impacted by several factors,
including increases in transactional-based data costs, timing and acquisition of flat-fee data licensing agreements,
the mix of those data costs, changes in channels of distribution, sales volume, pricing strategies, and fluctuations
in sales of integrated third-party products. As we continued to leverage additional data sets in anticipation of
additional product lines, we incurred an increase in the cost of revenues relative to our current sales. As we
continue to move the construct of our data costs towards a flat-fee data licensing agreements model, we will
begin to see our gross profit margin increase as a percentage of sales in our Information Services segment.

In our Performance Marketing segment, as a result of the acquisition of Fluent effective December 8§, 2015, we
generated a lower gross profit ratio vis-a-vie the Company s overall ratio for the year ended December 31, 2014,
as we had no related results of operations in the Performance Marketing segment prior to the acquisition of
Fluent.
Sales and marketing expenses. Sales and marketing expenses increased $2.6 million, or 800%, to $2.9 million for the
year ended December 31, 2015, from $0.3 million for the year ended December 31, 2014. The increase was a result of
the acquisition of Fluent effective December 8, 2015, and the fact that the comparative figures for the Company for
the corresponding period in 2014 were from September 22, 2014, the date of inception, through December 31,
2014. Sales and marketing expenses consist of marketing and promotion, salaries and benefits, traveling expenses,
share-based compensation expenses, and transportation and other expenses, incurred by our selling and distribution
team, which are expected to increase in the future following the growth of revenue and the Company s efforts to
expand its sales organization. Included in sales and marketing expenses was non-cash share-based compensation
expenses of $0.3 million and $0 for the years ended December 31, 2015 and 2014, respectively.

General and administrative expenses. General and administrative expenses increased $43.6 million, or 4760%, to
$44.5 million for the year ended December 31, 2015, from $0.9 million for the year ended December 31, 2014. The
figures mainly consisted of non-cash share-based compensation expenses of $33.4 million and $0, professional fees of
$5.6 million and $0.5 million, and employee salaries and benefits of $2.0 million and $0.3 million, for the years ended
December 31, 2015 and 2014, respectively. Included in professional fees, were non-recurring fees of $1.3 million and
$0.2 million related to the review of potential strategic acquisitions for years ended December 31, 2015 and 2014,
respectively. In addition, the increase was also attributable to the acquisition of Fluent effective December 8, 2015,
and the fact that the comparative figures for the Company for the corresponding period in 2014 were from

September 22, 2014, the date of inception, through December 31, 2014.

Depreciation and amortization. Depreciation and amortization expenses increased $0.8 million, or 4847%, for the
year ended December 31, 2015. The increase in depreciation and amortization in 2015 was mainly attributable to the
amortization of intangible assets resulting from the acquisition of Fluent, and the fact that the comparative figures for
the Company for the corresponding period in 2014 were from September 22, 2014, the date of inception, through
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Contingent earn out costs. Contingent earn out costs of $14.3 million for the year ended December 31, 2015
represented one-time non-cash costs related to the Series A Preferred and common earn out share to be issued to
certain investors, pursuant to amendments to TBO Merger Agreement.

Net loss from continuing operations. We had a loss from continuing operations of $42.6 million and $0.6 million,
including $33.7 million and $0 of non-cash share-based compensation expenses, and $16.6 million and $0.2 million of
income taxes benefits arising primarily from the recognition of deferred tax assets, for the years ended December 31,
2015 and 2014, respectively.

Net loss from discontinued operations attributable to IDI. As a result of the disposal of all assets and liabilities
related to the Advertising Business, we recognized a net loss of $42.0 million for the year ended December 31, 2015.
The net loss includes a non-cash loss on disposal of the discontinued operations of $41.1 million, which includes the
write-offs of goodwill, intangible assets and long-term deferred assets, the employee compensation expenses and lease
agreements early termination compensation expenses.

Net loss attributable to IDI. A net loss of $84.5 million and $0.6 million was recognized for the years ended
December 31, 2015 and 2014, respectively, as a result of the foregoing.

Effect of Inflation

The rates of inflation experienced in recent years have had no material impact on our financial statements. We attempt
to recover increased costs by increasing prices for our services, to the extent permitted by contracts and competition.
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Liquidity and Capital Resources

Cash Flows used in Operating Activities. As at December 31, 2015, the Company had cash and cash equivalents of
approximately $13.5 million. Net cash used in operating activities for the year ended December 31, 2015 was $10.7
million, mainly due to the loss from continuing operations before income taxes of $59.2 million incurred during the
year, adjusted by non-cash items of $49.5 million. The net cash used in operating activities for the year ended
December 31, 2014 was mainly attributable to loss from operations of $0.6 million.

Cash Flows used in Investing Activities. Net cash used in investing activities for the year ended December 31, 2015
was $93.8 million, mainly as a result of the cash consideration paid for the acquisition of Fluent, net of cash proceeds
acquired, of $93.3 million, and payments of $4.0 million, in total, for the Purchased IP and capitalized litigation costs,
software developed for internal use, and property and equipment, which were offset by the cash proceeds of $3.6
million as a result of the reverse acquisition of Tiger Media.

Cash Flows provided by Financing Activities. Net cash provided by financing activities for the year ended

December 31, 2015 was $111.9 million, net of related costs, as a result of the following financing arrangements: (1) a
registered direct offering of $10.0 million, in which the Company sold 1,280,410 shares of its common stock to an
institutional investor on July 24, 2015; (2) sales of Series B Preferred shares ( Series B Preferred ) and warrants to
certain investors for $10.0 million on November 16, 2015; (3) sales of Series B Preferred and warrants to Frost
Gamma Investment Trust ( Frost Gamma ) for $40.0 million on November 16, 2015; (4) a term loan of $45.0 million
from three financial institutions pursuant to a Credit Agreement on December 8, 2015; and (5) an aggregate of $10.0
million promissory notes from certain investors.

As of December 31, 2015, the Company had non-cancellable operating lease commitments of $2.7 million, and
material commitments under non-cancellable data licensing agreements of $11.4 million. For the year ended
December 31, 2015, the Company funded its operations through the use of available cash.

As of December 31, 2015, the Company had available cash of approximately $13.5 million, an increase of $7.5
million, or 125%, from $6.0 million as of December 31, 2014. Based on projections of growth in revenue and
operating results in the coming year, the Company believes that it will have sufficient cash resources to finance its
operations and expected capital expenditures for the next twelve months. Subject to revenue growth, the Company
may have to continue to raise private equity and/or debt, which, if the Company is able to obtain, will have the effect
of diluting common and preferred stockholders. Any equity or debt financings, if available at all, may be on terms
which are not favorable to the Company. If the Company s operations do not generate positive cash flow in the
upcoming year, or if it is not able to meet the debt covenants specified in the Credit Agreement, or if it is not able to
obtain additional debt or equity financing on terms and conditions acceptable to it, if at all, it may be unable to
implement its business plan, or even continue its operations.

The Company may explore the possible acquisition of businesses, products and technologies that are complementary
to its existing business. The Company is continuing to identify and prioritize additional technologies, which it may
wish to develop internally or through licensing or acquisition from third parties. While the Company may engage from
time to time in discussions with respect to potential acquisitions, there can be no assurances that any such acquisitions
will be made or that we will be able to successfully integrate any acquired business. In order to finance such
acquisitions and working capital, it may be necessary for us to raise additional funds through public or private
financings. Any equity or debt financings, if available at all, may be on terms, which are not favorable to us and, in the
case of equity financings, may result in dilution to stockholders.

Contractual Obligations
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As of December 31, 2015, the Company has the following future contractual obligation:

2021

and
(In thousands) 2016 2017 2018 2019 2020 thereafter Total
Lease agreements $ 89 $ 758 $ 229 $ 207 $ 213 $ 408 $ 2,694
Data license agreements 2,433 2,798 2,663 2,270 1,250 11,414
Debt $ 7,198 $ 6,996 $6,792 $6,586 $42205 $ 17,432 $ 87,209
Liability for employee
incentive-based compensation plan 4,000 4,000
Employment agreements 1,962 1,585 25 25 24 3,621
Total $16472 $12,137 $9,709 $9,088 $43,692 $ 17,840 $108,938

The lease agreements represent future minimum rental payments under non-cancellable operating leases having initial
or remaining lease terms of more than one year. The data license agreements of $11.4 million represent material data
purchase commitment under non-cancellable data licensing agreements. Debt of $87.2 million represent the payments
of principal and interest of the term loan and bridge loans, pursuant to related agreements entered into on December 8,
2015. Liability for employee incentive-based compensation plan represents the assumed liability arising from the
acquisition of Fluent. Employment agreements represent related agreements reached with certain executives,

including our executive chairman, chief executive officer, president and chief operating officer, etc., which provide for
compensation and certain other benefits and for severance payments under certain circumstances.
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Off-Balance Sheet Arrangements

We do not have any outstanding off-balance sheet guarantees, interest rate swap transactions or foreign currency
forward contracts. In addition, we do not engage in trading activities involving non-exchange traded contracts. In our
ongoing business, we do not enter into transactions involving, or otherwise form relationships with, unconsolidated
entities or financials partnerships that are established for the purpose of facilitating off-balance sheet arrangements or
other contractually narrow or limited purposes.

FORWARD-LOOKING STATEMENTS

This Annual Report on Form 10-K contains certain forward-looking statements within the meaning of the PSLRA,
Section 27A of the Securities Act of 1933, as amended (the Securities Act ), and Section 21E of the Securities
Exchange Act of 1934, as amended (the Exchange Act ). Such forward-looking statements contain information about
our expectations, beliefs or intentions regarding our product development and commercialization efforts, business,
financial condition, results of operations, strategies or prospects. You can identify forward-looking statements by the
fact that these statements do not relate strictly to historical or current matters. Rather, forward-looking statements
relate to anticipated or expected events, activities, trends or results as of the date they are made. Because
forward-looking statements relate to matters that have not yet occurred, these statements are inherently subject to risks
and uncertainties that could cause our actual results to differ materially from any future results expressed or implied

by the forward-looking statements.

Many factors could cause our actual activities or results to differ materially from the activities and results anticipated
in forward-looking statements. These factors include the following:

We have a history of losses and negative cash flow from operations which makes our future results
uncertain.

Our products and services are highly technical and if they contain undetected errors, our business could be
adversely affected and we may have to defend lawsuits or pay damages in connection with any alleged or
actual failure of our products and services.

Because our networks and information technology systems are critical to our success, if unauthorized
persons hack into our systems or our systems otherwise cease to function properly, our operations could be
adversely affected and we could lose revenues or proprietary information, all of which could materially
adversely affect our business.

We must adequately protect our intellectual property in order to prevent loss of valuable proprietary
information.

We depend, in part, on strategic alliances, joint ventures and acquisitions to grow our business. If we are
unable to make strategic acquisitions and develop and maintain these strategic alliances and joint ventures,
our growth may be adversely affected.
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If we consummate any future acquisitions, we will be subject to all the risks inherent in identifying,
acquiring and operating a newly acquired business.

We have a material weakness relating to our accounting for non-routine transactions. If the material
weakness is not remediated, it could result in a misstatement to our financial statements.

Our business is subject to various governmental regulations, laws and orders, compliance with which may
cause us to incur significant expenses or reduce the availability or effectiveness of our solutions, and the
failure to comply with which could subject us to civil or criminal penalties or other liabilities.

The outcome of litigation, inquiries, investigations, examinations or other legal proceedings in
which we are involved, in which we may become involved, or in which our customers or
competitors are involved could subject us to significant monetary damages or restrictions on our
ability to do business.

Our relationships with key customers may be materially diminished or terminated.

If we lose the services of key personnel, it could adversely affect our business.

If we fail to respond to rapid technological changes in the big data and analytics sector, we may lose
customers and/or our products and/or services may become obsolete.

Our revenues are concentrated in the U.S. market across a broad range of industries. When these industries
or the broader financial markets experience a downturn, demand for our services and revenues may be
adversely affected.

We could lose our access to data sources which could prevent us from providing our services.

We face intense competition from both start-up and established companies that may have significant
advantages over us and our products.

There may be further consolidation in our end-customer markets, which may adversely affect our revenues.

To the extent the availability of free or relatively inexpensive consumer and/or business information
increases, the demand for some of our services may decrease.
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If our newer products do not achieve market acceptance, revenue growth may suffer.

Our products and services can have long sales and implementation cycles, which may result in substantial
expenses before realizing any associated revenues.

Consolidation in the big data and analytics sector may limit market acceptance of our products and services.

We may incur substantial expenses defending yourself against claims of infringement.

We operate in an industry that is still developing and has a relatively new business model that is continually
evolving, which makes it difficult to evaluate our business and prospects.

An increasing percentage of our users are accessing our websites from their mobile devices. Our ability to
remain competitive with the shift to mobile devices is critical to maintaining our revenues and margins.

We are dependent on third-party publishers for a significant portion of visitors to our websites. Any decline
in the supply of media available through these websites or increase in the price of this media could cause our
revenue to decline or increase the cost to acquire visitors to our websites.

We depend on Internet search providers for a portion of the visitors to our websites. Changes in search
engine algorithms applicable to our websites placements in paid search result listings may cause the number
of visitors to our websites to decrease, and as a result, cause our revenue, to decline.

Our revenue and profits have grown dramatically over the past years which may make it difficult to
effectively manage any future growth and scale our products quickly enough to meet our clients needs while
maintaining profitability.

As a result of changes in our business model and the need for increased investments and expenditures for
certain businesses, products, services, and technologies, we may fail to maintain our margins, attract new
clients, or grow our revenues.

If we fail to compete effectively against other online marketing and media companies and other competitors,
we could lose clients and our revenue may decline.
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A reduction in online marketing spend by our clients, a loss of clients or lower advertising yields may
seriously harm our business, financial condition, and results of operations. In addition, a substantial portion
of our revenue is generated from a limited number of clients and, if we lose a major client, our revenue will
decrease and our business and prospects may be harmed.

Third-party publishers or vendors may engage in unauthorized or unlawful acts that could subject us to
significant liability or cause us to lose clients.

If we fail to continually enhance and adapt our products and services to keep pace with rapidly changing
technologies and industry standards, we may not remain competitive and could lose clients or advertising
inventory.

We are exposed to credit risk from and have payments disputes with our advertisers and agency clients and
may not be able to collect on amounts owed to us.

Damage to our reputation could harm our business, financial condition and results of operations.

Our quarterly revenue and results of operations may fluctuate significantly from quarter to quarter due to
fluctuations in advertising spending, including seasonal and cyclical effects.

If the market for online marketing services fails to continue to develop, our success may be limited, and our
revenue may decrease.

Limitations on our ability to collect and use data derived from user activities, as well as new technologies
that block our ability to deliver Internet-based advertising, could significantly diminish the value of our
services and have an adverse effect on our ability to generate revenue.

As a creator and a distributor of Internet content, we face potential liability and expenses for legal claims
based on the nature and content of the materials that we create or distribute. If we are required to pay
damages or expenses in connection with these legal claims, our results of operations and business may be
harmed.

The concentration of our stock ownership may limit individual stockholder ability to influence corporate
matters.

Future issuances of shares of our Common Stock in connection with acquisitions or pursuant to our stock
incentive plan could have a dilutive effect on your investment.
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ITEM 7A. QUANTITATIVE AND QUALITATIVE DISCLOSURES ABOUT MARKET RISK

We are exposed to market risk for the effect of interest rate changes. Information relating to quantitative and

qualitative disclosures about market risk is set forth below and in Item 7 of Part II, Management s Discussion and
Analysis of Financial Condition and Results of Operations Liquidity and Capital Resources. To date, we have not used
derivative instruments to mitigate the impact of our market risk exposures. We have also not used, nor do we intend to
use, derivatives for trading or speculative purposes.

Interest Rate Risk

We are exposed to market risk related to changes in interest rates. Our investments are considered cash equivalents
and primarily consist of money market mutual funds. As of December 31, 2015, we had cash and cash equivalents of
$13.5 million. The carrying amount of our cash and cash equivalents reasonably approximates fair value, due to the
fact that we can redeem such investment freely. The primary objectives of our investment activities are the
preservation of capital, the fulfillment of liquidity needs and the fiduciary control of cash and investments. We do not
enter into investments for trading or speculative purposes. Our investments are exposed to market risk due to a
fluctuation in interest rates, which may affect our interest income and the fair market value of our investments. Due to
the short-term nature of our investment portfolio, we do not expect our operating results or cash flows to be materially
affected by a sudden change in market interest rates.

As of December 31, 2015, we have long-term debts, in aggregate of $50.9 million. Our $45.0 million Term Loan
accrues interest at LIBOR (with a floor of 0.5%) plus 10.5% per annum, payable in cash, plus an additional 1.0% per
annum payable, at Fluent s election, in-kind or in cash. Interest under the Term Loan is payable monthly, including
monthly compounding of PIK interest. In addition, we also have long-term bridge loans of $10.0 million in total with
a rate of interest of 10% per annum, which interest is capitalized monthly by adding to the outstanding principal
amount of such bridge loans. The fair value of our debt will generally fluctuate with movements of interest rates,
increasing in periods of declining rates of interest and declining in periods of increasing rates of interest.

A hypothetical 10% increase in interest rates relative to our current interest rates would not have a material impact on
the fair value of all of our outstanding long-term debts, net. Changes in interest rates would, however, affect operating
results and cash flows, because of the variable rate nature of the Term Loan. A hypothetical 10% increase or decrease
in overall interest rates as of December 31, 2015 would result in an impact to interest expense for 2016 by $0.5
million.

ITEMS8. FINANCIAL STATEMENTS AND SUPPLEMENTARY DATA.
Our Consolidated Financial Statements and the Notes thereto, together with the report thereon of our independent
registered public accounting firm are filed as part of this report, beginning on page F-1.

ITEM 9. CHANGES IN AND DISAGREEMENTS WITH ACCOUNTANTS ON ACCOUNTING AND
FINANCIAL DISCLOSURE.
None.

ITEM 9A. CONTROLS AND PROCEDURES.
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Disclosure Controls and Procedures

The Company s management, with the participation of the Company s Chief Executive Officer and Interim Chief
Financial Officer, evaluated the effectiveness of the Company s disclosure controls and procedures (as defined in
Exchange Act Rules 13a-15(e) and 15d 15(e)) as of the end of the period covered by this annual report. Based upon
that evaluation, the Company s Chief Executive Officer and Interim Chief Financial Officer concluded that the
Company s disclosure controls and procedures were not effective as of the end of the period covered by this annual
report as a result of a material weakness in our internal control over financial reporting, which is discussed further
below.

Management s Annual Report on Internal Control over Financial Reporting
The Company s management is responsible for establishing and maintaining adequate internal control over financial
reporting. Internal control over financial reporting is a process designed to provide reasonable assurance regarding the

reliability of financial reporting and the preparation of financial statements for external purposes in accordance with
generally accepted accounting principles.
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A company s internal control over financial reporting includes those policies and procedures that (i) pertain to the
maintenance of records that in reasonable detail accurately and fairly reflect the transactions and dispositions of the
assets of the Company; (ii) provide reasonable assurance that transactions are recorded as necessary to permit
preparation of financial statements in accordance with generally accepted accounting principles, and that receipts and
expenditures of the Company are being made only in accordance with authorizations of management and directors of
the Company; and (iii) provide reasonable assurance regarding prevention or timely detection of unauthorized
acquisition, use or disposition of the Company s assets that could have a material effect on the financial statements.

Because of its inherent limitations, internal control over financial reporting may not prevent or detect misstatements.
Also, projections of any evaluation of effectiveness to future periods are subject to the risk that controls may become
inadequate because of changes in conditions, or that the degree of compliance with the policies or procedures may
deteriorate.

Management, under the supervision of and with the participation of the Company s Chief Executive Officer and
Interim Chief Financial Officer, conducted an assessment of the effectiveness of the Company s internal control over
financial reporting based on the criteria set forth by the Committee of Sponsoring Organizations (COSO) of the
Treadway Commission in Internal Control-Integrated Framework (2013).

A material weakness is a deficiency, or a combination of deficiencies, in internal control over financial reporting, such
that there is a reasonable possibility that a material misstatement of the Company s annual or interim financial
statements will not be prevented or detected on a timely basis. In connection with management s evaluation of the
effectiveness of our internal control over financial reporting described above, management has identified a material
weakness in our internal control over financial reporting as of December 31, 2016, as described below:

We did not adequately design controls related to non-routine transactions. Specifically, we did not
have appropriate controls in place to ensure that there was complete, accurate and timely
recording of non-routine transactions including business combination, debt and equity
transactions which required complex accounting treatment.
Because of the material weakness, management concluded that the Company did not maintain effective internal
control over financial reporting as of December 31, 2015, based on criteria in Internal Control-Integrated Framework
(2013) issued by the COSO.

During the year ended December 31, 2015, the Company acquired Fluent, Inc. See Note 2, Acquisitions, of the Notes
to Consolidated Financial Statements, for additional information. As permitted by the Securities and Exchange
Commission, management elected to exclude Fluent from its assessment of internal control over financial reporting as
of December 31, 2015. Fluent in aggregate constitutes 94% of the Company s consolidated total assets as of December
31, 2015 and 72% and 1%, respectively, of the Company s consolidated revenue and net loss for the year ended
December 31, 2015.

Grant Thornton LLP, an independent registered public accounting firm, audited the Company s consolidated financial
statements included in this Annual Report on Form 10-K for the year ended December 31, 2015. A copy of their
report is included in Item 8, Financial Statements and Supplementary Data, of this Annual Report on Form 10-K.
Grant Thornton LLP has issued their attestation report on management s internal control over financial reporting,
which is also included in Item 8, Financial Statements and Supplementary Data, of this Annual Report on Form 10-K.

Remediation Efforts to Address Material Weakness
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We are currently evaluating the internal controls related to non-routine transactions and intend to incorporate the
following changes into the processes, procedures and internal controls currently in place to:

Ensure all contingent consideration related to business combinations are estimated at time of
acquisition and updated each quarter until no longer relevant due to expiration.

Assess non-routine accounting policies and evaluate impact of those policies on complex business

combination, debt and equity transactions.
As part of our ongoing monitoring effort of the Company s internal control over financial reporting, we will report
progress and status of the above remediation efforts to the Audit Committee on a periodic basis throughout the year.
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ITEM 9B. OTHER INFORMATION.

Effective on March 11, 2016, the Board of Directors approved the issuance of an aggregate of 1,069,728 Exchange
Shares in exchange for warrants to purchase shares of Common Stock previously issued to four stockholders of the
Company, including Frost Gamma. No additional consideration was paid by the stockholders and the warrants were
cancelled. As of March 17, 2016, an aggregate of 149,925 Exchange Shares have been issued. The issuance of the
Exchange Shares is exempt from the registration requirements of the 1933 Act in accordance with Section 3(a)(9) of
the 1933 Act.

In addition to the foregoing issuances, on March 9, 2016, the Board of Directors approved the issuance of up to
12,000 Vendor Shares to a vendor of the Company as additional consideration for services rendered. The Vendor
Shares vest in twelve equal monthly installments. The issuance of the Vendor Shares is exempt from the registration
requirements of the 1933 Act in accordance with Section 4(a)(2) of the 1933 Act.

Following the conversion of the Series A Preferred and the issuance of the Exchange Shares and Vendor Shares, the
Company will have approximately 46.9 million shares of Common Stock outstanding.

PART III

ITEM 10. DIRECTORS, EXECUTIVE OFFICERS AND CORPORATE GOVERNANCE.
The information required by this Item is incorporated by reference to the definitive proxy statement for our 2016
Annual Meeting of Stockholders to be filed with the SEC within 120 days of December 31, 2015.

ITEM 11. EXECUTIVE COMPENSATION.
The information required by this Item is incorporated by reference to the definitive proxy statement for our 2016
Annual Meeting of Stockholders to be filed with the SEC within 120 days of December 31, 2015.

ITEM 12. SECURITY OWNERSHIP OF CERTAIN BENEFICIAL OWNERS AND MANAGEMENT AND
RELATED STOCKHOLDER MATTERS.

The information required by this Item is incorporated by reference to the definitive proxy statement for our 2016

Annual Meeting of Stockholders to be filed with the SEC within 120 days of December 31, 2015.

ITEM 13. CERTAIN RELATIONSHIPS AND RELATED TRANSACTIONS, AND DIRECTOR
INDEPENDENCE.

The information required by this Item is incorporated by reference to the definitive proxy statement for our 2016

Annual Meeting of Stockholders to be filed with the SEC within 120 days of December 31, 2015.

ITEM 14. PRINCIPAL ACCOUNTING FEES AND SERVICES.
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The information required by this Item is incorporated by reference to the definitive proxy statement for our 2016
Annual Meeting of Stockholders to be filed with the SEC within 120 days of December 31, 2015.
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PART IV

ITEM 15. EXHIBITS, FINANCIAL STATEMENT SCHEDULES
(a) List of documents filed as part of this report:

1. Financial Statements: The information required by this item is contained in Item 8 of this Annual Report on Form
10-K.

2. Financial Statement Schedules: The information required by this item is included in the consolidated financial
statements contained in Item 8 of this Annual Report on Form 10-K.

3. Exhibits: The following exhibits are filed as part of, or incorporated by reference into, this Annual Report on Form
10-K.

Exhibit

No. Description

2.1 Merger Agreement and Plan of Reorganization by and among The Best One, Inc., Tiger Media, Inc., TBO
Acquisition, LL.C, and Derek Dubner, solely in his capacity as representative, dated December 14, 2014
(incorporated by reference to Exhibit 4.1 to the Company s Current Report on Form 6-K filed December 18,
2014).

2.2 First Amendment to Merger Agreement and Plan of Reorganization by and among The Best One, Inc.,
Tiger Media, Inc., TBO Acquisition, LLC, and Derek Dubner, solely in his capacity as representative, dated
December 18, 2014 (incorporated by reference to Exhibit 4.2 to the Company s Current Report on Form 6-K
filed December 18, 2014).

2.3 Second Amendment to Merger Agreement and Plan of Reorganization by and among The Best One, Inc.,
Tiger Media, Inc., TBO Acquisition, LL.C, and Derek Dubner, solely in his capacity as representative, dated
February 13, 2015 (incorporated by reference to Exhibit 4.1 to the Company s Current Report on Form 6-K
filed on February 13, 2015).

24 Asset Purchase Agreement by and between Tiger Media, Inc. and Symbol Media (incorporated by reference
to Exhibit 99.2 of the Schedule 13D filed by Tan Wei Han on June 26, 2013).

2.5 Agreement and Plan of Merger dated as of November 16, 2015, by and among IDI, Inc., Fluent, Inc., the
existing stockholders of Fluent, Inc., Fluent Acquisition I, Inc., Fluent Acquisition II, LLC and Ryan
Schulke, solely in his capacity as representative of Sellers. (incorporated by reference to Exhibit 2.1 to the
Company s Current Report on Form 8-K filed November 19, 2015).%**

2.6 Amendment No. 1 to Agreement and Plan of Merger dated December 8, 2015, by and among IDI, Inc.,
Fluent, Inc., the existing stockholders of Fluent, Inc., Fluent Acquisition I, Inc., Fluent Acquisition II, LLC
and Ryan Schulke, solely in his capacity as representative of Sellers (incorporated by reference to
Exhibit 2.2 to the Company s Current Report on Form 8-K filed December 10, 2015).%%*%*

3.1 Certificate of Domestication (incorporated by reference to Exhibit 3.1 to the Company s Current Report on
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Form 8-K filed March 26, 2015).

Certificate of Incorporation (incorporated by reference to Exhibit 3.2 to the Company s Current Report on
Form 8-K filed March 26, 2015).

Amended and Restated Bylaws (incorporated by reference to Exhibit 3.2 to the Company s Current Report
on Form 8-K filed May 1, 2015).

Certificate of Designation of Series A Non-Voting Convertible Preferred Stock (incorporated by reference
to Exhibit 3.4 to the Company s Current Report on Form 8-K filed March 26, 2015).

Certificate of Ownership and Merger Merging IDI, Inc., a Delaware corporation, with and into Tiger Media,
Inc., a Delaware Corporation (incorporated by reference to Exhibit 3.1 to the Company s Current Report on
Form 8-K filed May 1, 2015).

Certificate of Designation of Series B Non-Voting Convertible Preferred Stock (incorporated by reference
to Exhibit 3.1 to the Company s Current Report on Form 8-K filed November 19, 2015).

Amendment to Certificate of Designation of Series A Non-Voting Convertible Preferred Stock
(incorporated by reference to Exhibit 3.1 to the Company s Current Report on Form 8-K filed March 17,
2016).

Form of Common Stock Certificate (incorporated by reference to Exhibit 4.1 of the Company s Current
Report on Form S-3 filed July 10, 2015).

Warrant issued to Intracoastal Capital, LLC, as amended, dated July 23, 2015 (incorporated by reference to
Exhibit 4.2 to the Company s Quarterly Report on Form 10-Q filed November 16, 2015).

Securities Purchase Agreement dated as of November 16, 2015, by and between IDI, Inc. and Frost Gamma
Investments Trust (incorporated by reference to Exhibit 4.1 to the Company s Current Report on Form 8-K
filed November 19, 2015).
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No.
4.4

4.5

4.6

4.7

4.8

4.9

4.10

4.11

4.12

4.13

4.14

10.1

10.2

10.3

nien

Description

Warrant issued to Frost Gamma Investments Trust, dated as of November 16, 2015 (incorporated by
reference to Exhibit 4.2 to the Company s Current Report on Form 8-K filed November 19, 2015).

Stock Purchase Agreement dated as of November 16, 2015, by and between IDI, Inc. and Frost Gamma
Investments Trust (incorporated by reference to Exhibit 4.3 to the Company s Current Report on Form 8-K
filed November 19, 2015).

Warrant issued to Whitehorse Finance, Inc., dated as of December 8, 2015 (incorporated by reference to
Exhibit 4.1 to the Company s Current Report on Form 8-K filed December 10, 2015).

Warrant issued to H.I.G. Whitehorse SMA ABF, Inc., dated as of December 8, 2015 (incorporated by
reference to Exhibit 4.2 to the Company s Current Report on Form 8-K filed December 10, 2015).

Warrant issued to Whitehorse Holdings II, LL.C, dated as of December 8, 2015 (incorporated by reference to
Exhibit 4.3 to the Company s Current Report on Form 8-K filed December 10, 2015).

Promissory Note made by IDI, Inc. in favor of Frost Gamma Investments Trust, dated as of December 8,
2015, with accompanying Fee Letter (incorporated by reference to Exhibit 4.4 of the Company s Current
Report on Form 8-K filed December 10, 2015).

Promissory Note made by IDI, Inc. in favor of Michael Brauser, dated as of December 8, 2015, with
accompanying Fee Letter (incorporated by reference to Exhibit 4.5 of the Company s Current Report on
Form 8-K filed December 10, 2015).

Promissory Note made by IDI, Inc. in favor of Barry Honig, dated as of December 8, 2015, with
accompanying Fee Letter (incorporated by reference to Exhibit 4.6 of the Company s Current Report on
Form 8-K filed December 10, 2015).

Subordination Agreement, dated December 8, 2015, by and among IDI, Inc., Fluent, LLC, substantially all
of the direct and indirect subsidiaries of IDI, Inc., Frost Gamma Investments Trust, Michael Brauser, Barry
Honig, and Whitehorse Finance, Inc. (incorporated by reference to Exhibit 4.7 of the Company s Current
Report on Form 8-K filed December 10, 2015).

Stockholders Agreement, dated as of December 8, 2015, by and among IDI, Inc., the selling stockholders of
Fluent, Inc., Frost Gamma Investments Trust, James Reilly, Derek Dubner, Marlin Capital Investments,
LLC, and Michael Brauser. (incorporated by reference to Exhibit 4.8 to the Company s Current Report on
Form 8-K filed December 10, 2015).

Registration Rights Agreement, dated as of December 8, 2015, by and among IDI, Inc. and the selling
stockholders of Fluent, Inc. (incorporated by reference to Exhibit 4.9 to the Company s Current Report on
Form 8-K filed December 10, 2015).

Tiger Media, Inc. (fka SearchMedia Holdings Limited) Amended and Restated 2008 Share Incentive Plan
(incorporated by reference to Exhibit 10.13 of the Company s Current Report on Form 8-K dated November
5, 2009 (File No. 333-158336)).+

Amendment to Tiger Media, Inc. Amended and Restated 2008 Share Incentive Plan effective September 13,
2011 (incorporated by reference to Exhibit 4.3 of the Company s Annual Report on Form 20-F dated
April 19, 2013 (File No. 333-158336)).+
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Amendment to Tiger Media, Inc. Amended and Restated 2008 Share Incentive Plan effective December 14,
2012 (incorporated by reference to Exhibit 4.4 of the Company s Annual Report on Form 20-F dated
April 19, 2013 (File No. 333-158336)).+

Tiger Media, Inc. Form of Stock Option Agreement for Employees (incorporated by reference to Exhibit 4.8
of the Company s Annual Report on Form 20-F dated April 19, 2013 (File No. 333-158336)).+

Tiger Media, Inc. Form of Stock Option Agreement for Non-Employees (incorporated by reference to
Exhibit 4.9 of the Company s Annual Report on Form 20-F dated April 19, 2013 (File No. 333-158336)).

Amendment to the Tiger Media, Inc. Amended and Restated 2008 Share Incentive Plan effective
December 17, 2013 (incorporated by reference to Exhibit 4.4 of the Company s Annual Report on Form 20-F
dated March 31, 2014 (File No. 333-158336)).+

Form of Lock-Up Agreement (incorporated by reference to Exhibit 10.1 to the Company s Current Report on
Form 8-K filed March 26, 2015).

Employment Agreement dated as of November 16, 2015 between IDI, Inc. and Michael Brauser
(incorporated by reference to Exhibit 10.1 to the Company s Current Report on Form 8-K filed November 19,
2015).+

Employment Agreement dated as of September 30, 2014 between The Best One, Inc. and Derek Dubner, as
amended by that certain amendment to Employment Agreement dated as of March 17, 2015 (incorporated
by reference to Exhibit 10.2 to the Company s Current Report on Form 8-K filed March 26, 2015).+
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No.

10.10

10.11

10.12

10.13

10.14

10.15

10.16

10.17

10.18

10.19

10.20

10.21

10.22

nien

Description

Second Amendment to Employment Agreement dated as of November 16, 2015 between IDI, Inc. and
Derek Dubner (incorporated by reference to Exhibit 10.2 to the Company s Current Report on Form 8-K filed
November 19, 2015).+

Employment Agreement dated as of October 2, 2014 between The Best One, Inc. and James Reilly, as
amendment by that certain amendment to Employment Agreement dated as of March 17, 2015 (incorporated
by reference to Exhibit 10.1 to the Company s Current Report on Form 8-K filed June 22, 2015). +

Second Amendment to Employment Agreement dated as of November 16, 2015 between IDI, Inc. and
James Reilly (incorporated by reference to Exhibit 10.3 to the Company s Current Report on Form 8-K filed
November 19, 2015).+

Restricted Stock Unit Agreement dated as of September 30, 2014 between Derek Dubner and The Best One,
Inc., (incorporated by reference to Exhibit 10.3 to the Company s Current Report on Form 8-K filed March
26,2015).+

Securities Purchase Agreement dated as of July 23, 2015 between IDI, Inc. and Intercoastal Capital, LLC
(incorporated by reference to Exhibit 10.1 to the Company s Current Report on Form 8-K filed July 28,
2015).

Placement Agent Agreement dated July 23, 2015 between IDI, Inc. and Chardan Capital Markets, LLC
(incorporated by reference to Exhibit 10.2 to the Company s Current Report on Form 8-K filed July 28,
2015).

Form of Indemnification Agreement (incorporated by reference to Exhibit 10.4 to the Company s Quarterly
Report on Form 10-Q filed August 14, 2015).

Form of Restricted Stock Unit Agreement with three year vesting, under IDI Inc. s 2015 Stock Incentive Plan
(incorporated by reference to Exhibit 10.5 to the Company s Quarterly Report on Form 10-Q filed August 14,
2015). +

Form of Restricted Stock Unit Agreement with four year vesting, under IDI Inc. s 2015 Stock Incentive Plan
(incorporated by reference to Exhibit 10.6 to the Company s Quarterly Report on Form 10-Q filed August 14,
2015). +

Form of Stock Option Agreement under IDI Inc. s 2015 Stock Incentive Plan (incorporated by reference to
Exhibit 10.7 to the Company s Quarterly Report on Form 10-Q filed August 14, 2015). +

Business Consulting Services Agreement dated October 13, 2014, between The Best One, Inc. and Marlin
Capital Investments, LLC (incorporated by reference to Exhibit 10.11 to the Company s Annual Report on
Form 10-K filed April 15, 2015).

Form of Non-Plan Restricted Stock Unit Agreement dated as of September 30, 2014 (incorporated by
reference to Exhibit 10.2 to the Company s Registration Statement on Form S-8 filed on August 14, 2015).

Form of Non-Plan Restricted Stock Unit Agreement dated as of October 2, 2014 (incorporated by reference
to Exhibit 10.3 to the Company s Registration St
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